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FOREWORD

CARMEN VAN VILSTEREN

Sport and Vitality. Sport and Health.

Sport and Innovative Products and Services.

After more than 35 years in the Life Sciences & Health domain, | was well
aware of these cross-links. Yet even | was pleasantly surprised this summer
during the Life Sciences & Health mission to Osaka 2025, where | joined
around 80 participants, including the Ministry of Health, Welfare and Sport.
The breadth and depth of the connections between sport, health, and
technology were truly impressive.

The link between physical activity and both our physical and mental health
is self-evident. What particularly inspired me was witnessing how elite sport
manages to reach and genuinely motivate millions of people, from young
to old, to get active themselves. That is remarkable, as behavioral change is
often a major challenge within the field of prevention. Moreover, this applies
not only to healthy athletes and fans but also to people with disabilities.

It also became clear that technology, and especially Al, is no longer the
exception but the rule in the world of sport. Think of technology for scouting
new players or analyzing matches. Among the innovative companies and
organizations participating in or visited during the mission, technology
played a crucial role. In addition, the participants from the Sports & Vitality
track established valuable new partnerships with Dutch peers from other
mission tracks.

We also learned a great deal from the Japanese approach to organizing
sport. Collaboration with Japanese organizations, and particularly the
strategic partnership with football club Gamba Osaka, has been further
strengthened. A truly special moment was presenting, on behalf of the
Dutch delegation, a statue of their hero Johan Cruyff to the chairman of
Gamba Osaka.

I am convinced that this mission has forged new connections, not only with

Japan but also among the Dutch participants themselves. Connections that
will leave a lasting impact on a sporty, enterprising, and healthy Netherlands.

Carmen van Vilsteren

Chair Topsector Life Sciences & Health (Health~Holland)

Read more about our visit to Japan on pages 80-83.
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»Space where children can grow through
*sport, make friends, become healthy and
13 have fun. Space to become the best
V., ' version of themselves.
Want to know more about what the Cruyff
Foundation does or support our projects?
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FOREWORD OSF

Dear members, partners, and friends of sport,

We are proud to present to you the new edition of the Holland Sports
& Industry Yearbook 2025/2026. Once again, we look back on a
period in which the Dutch sports sector has strongly positioned itself
internationally, achieving major successes in rowing, athletics, sailing,
track cycling, and of course, the Kingdom Team’s victory at the European
Baseball Championship in Rotterdam, the Netherlands.

In 2025, Orange Sports Forum experienced another outstanding year,
with more than 18 events and activities both in the Netherlands and
abroad, leading to tangible business successes for our members. From
trade missions and networking sessions to knowledge and innovation
events, our network continues to grow and strengthen.

One of this year's highlights was the SportUp Boost Spring Edition
in the south of the Netherlands, a pre-accelerator program for early-
stage startups. Throughout the 3-month program, innovative sports
startups, investors, and organizations also came together to build new
connections between sport, technology, and entrepreneurship. In doing
so, we contribute to strengthening the innovative sports ecosystem in
the Netherlands, a necessity for maintaining the country’s competitive
position in international markets. We are therefore pleased to announce
that a new edition of SportUp Boost will launch in 2026.

We also took an important step in expanding our international presence
with the opening of new Orange Sports Hubs in Barcelona and Cape Town,
complementing the successful launch in Lausanne in 2024. These hubs
serve as structural anchor points for Dutch companies in key international
sports markets and contribute directly to sustainable cooperation and
visibility of the Dutch sports industry worldwide. Through these hubs, the
first concrete business successes for participating Dutch companies have
already been realized.

Looking ahead to the major sporting events of the coming years,
collaboration remains intensive. Together with partners such as the
KNVB, RVO, various ministries, and Dutch diplomatic posts in the United

States, OSF is actively supporting companies to capitalize on business
opportunities surrounding the 2026 FIFA World Cup and the 2028
Olympic Games in Los Angeles. This public-private collaboration is a
strong example of the collective power of the Dutch sports ecosystem, an
ecosystem driven by knowledge and innovation, creating both social and
economic impact at home and abroad.

Another highlight this year was the Life Sciences & Health (LSH)
Week in Tokyo and Osaka. In cooperation with organizations such as
Health~Holland, OSF organized a dedicated Sports & Vitality Track
around to the World Expo in Osaka. This collaboration demonstrates how
strongly sport and vitality contribute to societal themes such as health,
prevention, and healthy aging. Sport and vitality are essential pillars for a
healthy and active society and, at the same time, offer new opportunities
for innovation, export, and international cooperation in the years ahead.

On behalf of the Orange Sports Forum team, we thank all our participants,
partners, and relations for their continued commitment and trust. Thanks
to your dedication, our network continues to grow and build toward a
future in which sport and entrepreneurship go hand in hand.

We will continue strengthening the Dutch sports ecosystem, nationally
and internationally, and look forward to the sporting, social, and business
successes that the Dutch sports sector will achieve in 2026!

We wish you plenty of inspiration as you read this edition of the Holland
Sports & Industry Yearbook 2025/2026.

With sporting regards,

The Board of Orange Sports Forum

Arun SwamiPersaud, Camil Smeulders, John van de Laar, Marielle
Wiegmans, Rick Sleegers and Peter Sprenger

from left to right: Peter Sprenger - John van de Laar - Marielle Wiegmans - Rick Sleegers - Arun SwamiPersaud - Camil Smeulders
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For sport & physical activity
Netherlands

%knowledge centre ‘

Empowering Sport Through Knowledge

Let’s turn knowledge into movement

At the Knowledge Centre for Sport & Physical Activity Netherlands we connect research
and practice to build a more active, inclusive and healthy society where everyone can
enjoy sport and physical activity throughout life.

Our focus areas:

e Physical activity behaviour

e Active-friendly environments

e Youth & lifelong participation

e Inclusion through sport and movement

Internationally, we collaborate in EU-funded projects and networks such as SHARE 2.0,
TAFISA, HEPA Europe and ISPAH. Working with partners across Europe and beyond, we
exchange expertise, foster innovation and contribute to a more active world.

Contact

We believe that knowledge drives impact. Jacqueline Kronenburg, Manager International
Connect with us at to explore partnerships, jacqueline.kronenburg@kenniscentrumsportenbewegen.nl

share expertise or join our international projects. www.kenniscentrumsportenbewegen.nl/en
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ONE PARTNER
COMPLETE PERFORMANCE

ONE STOP PARTNER FOR SMART, FUTURE-PROOF SPORTS TECHNOLOGY POWERS PERFORMANCE

INFRASTRUCTURE With in-house innovation, design, production,
and installation, we offer full control over

VDL Sports Projects brings together the combined strength project management, quality, and

of multiple VDL companies to deliver turnkey solutions for sustainability, making VDL Sports Projects the

the entire sports ecosystem. From stadium lighting and safe ultimate partner for the next generation of

seating/standing systems to a complete infrastructure, for sports venues.

stadium, training accommeodation, indoor sports and event.

STRENGTH THROUGH COOPERATION



Want to create your own sustainable
bag as a company, association or
brand? GMO-free? Absolutely.

Work together with Pure Jute —

a social enterprise committed to
fair production, local employment,
and environmentally conscious

solutions.

Pure Jute B.V.

St.-Lambertusstraat 92

5266 AH Cromvoirt

T: +31628584339 | Désirée Rasenberg
T: +31641582829 | Maartje Prinsen

E: info@purejute.com

W: www.purejute.com

The Orange Sportbag is more than just a bag. It's a statement
of sustainable innovation, a symbol of connection to the Dutch
sports industry, and a driver of social impact.

Made from Pure Juco - an innovative blend of 40% Pure Jute
and 60% certified organic cotton. Two strong fibres, woven
together into one durable and robust sports bag.

=

A stylish, sustainable bag featuring your logo or design

Production with social impact and fair working conditions
A story that inspires your customers, members, or partners
Full support from design to delivery
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For the first time since Turin 2006,
the Winter Olympics return to the
European continent. Back then, the
Netherlands dominated the ice with
seven medals - all in speed skating.
Sven Kramer made his Olympic debut,
Ireen Wiist wrote history by claiming
her first Olympic title, Marianne
Timmer flew to gold in the 1000
meters, and Carl Verheijen skated to
bronze in the 10,000 meters. Those

Games cemented our image as a

speed skating nation but also showed

that there was room to grow heyond

the rink.
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Twenty years later, the Winter Olympics are
on the horizon once again. This time, Carl
Verheijen is no longer competing himself —
instead, he leads TeamNL as Chef de Mission.
His mission: to work together with athletes,
coaches, and staff to secure a spot in the top
ten of the medal table. And that means looking
beyond speed skating alone. Skeleton athlete
Kimberley Bos already proved in Beijing that the
Netherlands can compete for medals outside

the ice rink. In Cortina dAmpezzo, she will
now face a completely renovated bobsleigh
track, once used for the 1956 Games. There
are also opportunities elsewhere in the Italian
Alps: in Livigno for freestyle and snowboarding
disciplines, and in Bormio for alpine skiing. The
Opening Ceremony will take place at the iconic
San Siro Stadium, home to AC and Inter Milan,
while the Closing Ceremony will be held in the
magnificent Verona Arena.
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Paralympic Games in a historic setting

After the Olympics, it's time for the Paralympic
Winter Games, led by Chef de Mission Esther
Vergeer. Under her guidance, TeamNL will chase
new successes in para-snowboarding and para-
skiing. Prominent athletes like para-skier Jeroen
Kampschreur and para-snowboarder Chris Vos are
ready to shine once again. In Cortina dAmpezzo,
they will compete in a stunning setting: the
famous Olimpia delle Tofane slope will host the
para-alpine skiing events, while the Cortina Para
Snowboard Park will be the stage for thrilling
snowboard cross and banked slalom races.

With six winter sports and a total of 79 medal
events, the Games promise to be historic —
especially since Milan-Cortina 2026 marks the
50th anniversary of the very first Paralympic
Winter Games.

Oranje at home in Milan

The countdown is truly underway. After months
of preparation, the athletes will soon line up
at the start in Milan, Cortina d’Ampezzo, and
Livigno. But the Games are about more than
just competition. Beyond the arenas and slopes,
there is one place where everything comes
together: the Staatsloterij TeamNL House. This is
the meeting point for fans, families, partners, and
athletes — a place to relive the day’s excitement,
celebrate successes, and feel at home in a sea of
orange, right in the heart of Milan.

TeamNL House Paris

The Staatsloterij TeamNL House

From 6 to 20 February 2026, the Staatsloterij
TeamNL House will open its doors in Milan
during the Olympic Winter Games. It's the place
where athletes, fans, families, and partners meet
and share the Olympic experience. The venue,
Superstudio Piu, is centrally located in the city,
right between the Olympic venues for speed
skating and short track.

For NOC*NSF, 2024 marked the very first official TeamNL House — and it was an instant
success: a fully sold-out venue with more than 100,000 visitors during the Olympic and
Paralympic Games at Parc de la Villette. Memorable sports moments were celebrated
there — from the 3x3 basketball team’s remarkable achievement to Olympic gold in
athletics and hockey. Medal or not, all TeamNL athletes were continuously cheered
on by a sea of orange fans. Performances by artists like Diggy Dex, Flemming,
and Kraantje Pappie, and DJ La Fuente’s nightly sets kept the atmosphere electric.

Paris proved that the renewed concept works: sport in all its forms takes center stage, and

fans feel closer to TeamNL than ever before.

From the moment it opens, visitors can watch
TeamNL athletes compete on big screens and
cheer them on together with thousands of
other fans. Throughout the day, there will be a
wide variety of food and drinks available, and
the merchandise shop will offer official TeamNL
items. In the evenings, the focus shifts to the
stage: Dutch artists and DJs will provide music
and entertainment, and medal winners will
be honored on stage, hosted by Rob Kemps.
Together with the audience, their achievements
will be celebrated in style.

New this year: visitors can also try out various
TeamNL winter sports for themselves. By partici-
pating in activities, they can get a taste of what
it’s like to be an athlete on the Olympic stage.

The House is open daily from 16:00 to 01:00 and
welcomes more than 3,000 orange-clad fans
every day.

A special edition

In Milan, the venue will carry the name
Staatsloterij TeamNL House in celebration of
the Staatsloterij's 300th anniversary. This one-
time naming highlights the long-standing
and close partnership between NOC*NSF and
Nederlandse Loterij, of which Staatsloterij is
a part. Earlier this year, Nederlandse Loterjj
transferred its role as main sponsor of TeamNL
and 28 sports federations to Staatsloterij. As a
result, the Netherlands'oldest lottery will remain
a proud supporter of Dutch athletes through
the Brisbane 2032 Games.

The Staatsloterij TeamNL House in Milan is made
possible thanks to the support of partners. In
addition to main sponsor Staatsloterij, Odido,
Rabobank, AD, and PON also contribute to
this edition.

E Helland Sports & Industry @ @ @



Within the Staatsloterij TeamNL House, the
Rabobank Olympic Club offers an exclusive
space for hospitality packages. Here, guests can
experience the Winter Games in a welcoming
setting with excellent facilities and a full range
of food and beverages. The club is accessible
during the House's regular opening hours, and
guests can move freely between the public
areas and the Rabobank Olympic Club.

In addition to daily hospitality packages, the
Rabobank Olympic Club is also available for
tailored events. During the day, outside of
public opening hours, the space can host
meetings for groups of 60 people or more.
Fully equipped for presentations, receptions,
or networking events, the venue provides an
inspiring Olympic backdrop.

The combination of a central location in Milan,
proximity to Olympic venues, and the vibrant
orange atmosphere of the Staatsloterij TeamNL
House makes the Rabobank Olympic Club a
unique meeting place for organizations and
their guests.

The TeamNL House is an initiative of NOC*NSF,
which owns and oversees the concept and
strategic direction. The venue is operated
by Papendal, while technical production is
managed by Tribe. Together, they create a place
where sport and athletes take center stage.

Baukje Ter Huurne, Chief Marketing Officer,
NOC*NSF: "Since Paris, the TeamNL House has
been more focused than ever on celebrating
sport in a big way — watching competitions
together and honouring our top athletes. In
Faris, this renewed concept proved its strength.
Thousands of fans, athletes, and partners found
their way to the House. It became more than
just a stage for medal ceremonies; it was a
place to truly experience sport and feel closer to
TeamNL. We're now building on that foundation
for Milan, where fans will also be able to try out
Olympic sports themselves — with even more
sport, more experience, and more connection
among everyone who supports Oranje."

Jochem Schellens, Director of Papendal: "We
are proud to bring the sense of home we provide
for TeamNL in the Netherlands to Milan and
Cortina d’Ampezzo, together with all involved
partners. What happens daily in Arnhem —
where elite athletes train, recover, and prepare
— will continue in Milan in an environment that
feels like home."

Tribe will once again handle production and
technology. Everything visitors see and hear in
the Staatsloterij TeamNL House — from stages
and screens to lighting and sound — is created
by their team. Their expertise ensures that
medal ceremonies shine, competitions come to
life, and every detail is perfect.

As a result, the Staatsloterij TeamNL House is
much more than a meeting place. It's a home
where athletes celebrate their achievements,
fans share unforgettable moments, partners
inspire each other, and the Dutch spirit shines
at its brightest.

- Open from 6 to 20 February 2026

- Location: Superstudio Piu, Milan,
centrally located and easily accessible by
metro and tram

- Open daily from 16:00 to 01:00,
accommodating over 3,000 visitors per day

- Tickets on sale since September 2025
Day tickets: €34.50 (adults)
€22.50 (children aged 3-12)

- Exclusive Olympic Club packages
available from €195 excl. VAT

- Features:
- Large screens showing live
TeamNL competitions,
- extensive food & beverage options,
- a merchandise shop with fan gear,
- live performances by Dutch artists and DJs.



Whether you’re showcasing your innovation in the USA, exploring new opportunities in
Asia, or setting up an investment in Europe — we ensure your export ambitions are
built on a solid financial and strategic foundation.

* Support for * Writing Applications * No cure, no pay!
international growth and submitting DHI and we invest alongside
strategies other EU grants

you

Discover how we can make your export project possible!

hollandpartners.nl | info@hollandpartners.nl
In collaboration with Orange Sports Forum

) Holland Partners
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L1 ) MOLENKONING — MOVEMENT IS KEY

Built for Sport Horses

MK Horse Walkers keep your horses moving safely and regularly every day. The
machinery is hot-dip galvanized to resist rust, and each system arrives plug-and-play.
Add the MK Horsepower Plate to boost blood flow and recovery, and the MK Infrared
Solarium for deep, focused warmth that improves circulation and helps clear lactic
acid. Our fences and roofs protect the track and are built to last.

Chosen by Top Stables

Riders, trainers, and veterinarians worldwide trust MK
to build strength, flexibility, and balance, while helping
horses stay healthy and injury-free through steady,
low-stress work.

Let's think about your project together
Scan the QR to contact us.Join the MK community—tell
us about your yard and goals, and we’ll suggest the

right setup and send a quote.

SHARON LUBKEMANN

International Dressage Rider
and MK Ambassador

SCAN ME

Q Voederheil 6A, 5411 RK Zeeland,The Netherlands | (O +31 612 027392 | Einfo@molenkoning.com | @ www.molenkoning.com
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HUIS TER DUIN
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GRAND HOTEL HUIS TER DUIN

ENJOY HOLLAND'S FINEST BEACH

Grand Hotel Huis ter Duin has a long-standing bond with the world of sports, serving as a trusted retreat for
athletes and teams. Whether preparing for a big event or celebrating victories, the hotel provides an ideal setting.

With prestigious venues like the Keizerzaal for strategy sessions and Breakers Beach House or La Terrasse for
fine dining, the hotel provides the perfect setting for focus and relaxation. At Grand Hotel Huis ter Duin, athletes
find not just a place to stay, but a trusted partner in their journey to success.

B Aunique family owned and operated business;

M 254 rooms, including 20 suites and 4 penthouses;

B 19 multifunctional spaces, all with natural daylight and air
conditioning. The largest room features a ceiling height of
5.7 meters and can accommodate up to 500 people in cabaret style

with back projection;

LV X

——

HOTELS & RESORTS

B Abar/lounge and 3 restaurants, including one with a Michelin star;

B Located directly on the beach, making it perfect for incentives and
social activities;

B Only 20 minutes from Schiphol Airport and 30 minutes from

Amsterdam and The Hague;

M Free Wi-Fi in rooms, meeting spaces, and public areas.

WWW.HUISTERDUIN.COM

GRAND HOTEL HUIS TER DUIN - KONINGIN ASTRID BOULEVARD 5, 2202 BK NOORDWIJK AAN ZEE - WWW.HUISTERDUIN.COM
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ORANGE SPORTS HUBS:
CONNECTING DUTCH INNOVATION

The global sports industry is
transforming faster than ever.
Digitalization, sustainability, and

social impact are reshaping how
sport is organized, funded, and
experienced. For the Netherlands

this transformation presents a

unique opportunity to make Dutch

innovation visible, valuable, and

connected worldwide.

At the heart of this effort stands Orange
Sports Forum (OSF), a public—private platform
that for more than fourteen years has helped
Dutch companies and organizations expand
internationally. What began as a collaborative
initiative between entrepreneurs, governments,
and knowledge institutions has evolved into
a powerful network of over 300 members
working in sport, vitality, and innovation.

Our goal is to connect people, ideas, and
opportunities. We bridge the gap between
public and private sectors, between innovation
and diplomacy. We help Dutch organizations
find their place abroad and bring valuable
international knowledge back home.

From missions to momentum

Since its foundation, OSF has organized
dozens of trade missions, fair participations,
and networking events across the world, from
China, Qatar, and the US. to the Caribbean and
Europe. These activities have opened doors
for Dutch companies in fields ranging from
smart facilities and circular infrastructure to fan
engagement and high-performance sport.

Yet one recurring challenge persisted: how
to maintain  momentum after a mission
ends. There was always great enthusiasm
during events, but sustaining long-term
cooperation was difficult. That's why everyone
agreed that it's important to have something
more permanent.

The answer became the Orange Sports Hubs, a
network of international bases providing long-
term presence, visibility, and cooperation for
Dutch sport-related companies.

The Hubs make OSF's work tangible. They
are not one-off projects, but long-term
commitments to building relationships, sharing
expertise, and strengthening local ecosystems.



A new model for international collahoration
Each Orange Sports Hub serves as a shared
international platform: a local gateway where
Dutch and foreign organizations work together
on sports innovation, business development,
and sustainability.

Every Hub operates on three key pillars:

1. Market Access and Visibility:
connecting Dutch companies to local
sports ecosystems through trade
promotion, events, and joint showcases.

2. Local Presence and Support:
offering flexible office and meeting space,
local representation, and ongoing follow-up
on business leads.

3. Knowledge and Community:
organizing CEO sessions, workshops,
and innovation roundtables that
connect experts and foster partnerships.

It's a hybrid model, part accelerator, part know-
ledge centre, and part endorsers of Dutch sport.

Strategic alignment

The Orange Sports Hubs perfectly align with
the Dutch government’s international strategy
for trade, innovation, and diplomacy. In close
cooperation with the Ministry of Foreign Affairs,
the Netherlands Enterprise Agency (RVO), and
Dutch embassies and consulates, OSF promotes
the Netherlands as a reliable and innovative
partner in sport.

This approach is already paying off: evaluations
of OSF's international projects show an average
tenfold economic return on investment over a
three-year period.

Dutch expertise in global demand
The Netherlands is recognized as a living
laboratory for sport and vitality, a country

where  technology, design, and social
innovation go hand in hand. Dutch companies
excel in practical, sustainable solutions that
address real challenges:

+ smart lighting and data-driven energy
systems;

- circular and modular sports infrastructure;

- digital communication and fan platforms;

- and innovations for inclusion,
accessibility, and active living.

These strengths come together in OSF's
International Strategy 2034, built around six
themes:

Digital Sports Technology

Sports Medical Innovation
High-Tech Facilities and Equipment
Sustainable Sports Infrastructure
Sports Performance

Sport for All

o vk W =

The Orange Sports Hubs are the vehicle that
brings these themes to life internationally.

A growing global network

The first Orange Sports Hub opened in
Lausanne in June 2024, followed by Barcelona
in May 2025. Both serve as blueprints for future
locations in South-Africa, the U.S., Middle-East
and Austrlia, planned for 2026-2027.

Each Hub has its own local host and focus area:
- Lausanne, home to the I0C and 50+
international federations, provides
visibility at the heart of world sport.
- Barcelona, connects Dutch sporttech
and sustainability to Spain’s vibrant
sports market.

Together, they form a connected network,
a global web of Dutch expertise. The Hubs
strengthen one another. A company that enters
Spain can later expand through Lausanne or
other hubs. It's one ecosystem, one network.

Sport as a force for sustainable growth

The Hubs are not just about business. They
reflect a broader belief: that sport can drive
sustainable economic and social progress. By
promoting innovation in energy use, facility
design, and inclusivity, the Hubs contribute to
healthier communities and a more responsible
global sports economy.

OSF collaborates closely with Dutch (semi-)
public organizations, sport organizations, and
Dutch knowledge institutions to ensure that
business ambitions go hand in hand with
social impact.

Looking ahead

The coming decade, from LA28 to Brisbane
2032, will be decisive for the global sports
industry. The Netherlands is ready to play a
leading role.

"The Orange Sports Hubs are more than physical
spaces. They are platforms for cooperation and
symbols of Dutch openness , a way to connect
ideas, build partnerships, and make lasting
impact. We're not just exporting technology.
We're sharing our vision for the future of sport."

H Helland Sports & Industry @ @ @
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ORANGE SPORTS HUB LAUSANNE:

A DUTCH PRESENCE IN THE HEART OF GLOBAL SPORT

On the shores of Lake Geneva, Lausanne stands as the world’s
sports capital, home to the International Olympic Committee
(10C), and more than fifty international federations. In 2024,
the Netherlands established its presence with the launch of
the Orange Sports Hub Lausanne, a new anchor point for Dutch
innovation in the global sports ecosystem.

"Lausanne is where the future of sport is decided," says Geert Hnedriks,
Managing Partner of Orange Sports Hub Lausanne. "If the Netherlands
wants to play a leading role in shaping that future, we need to be part of
the conversation, on location."

The Hub partners in Lausanne, AAA-LUX, RSI Sports Group, Share Logistics,
Sorama, and Techonomy, attended several events, like the Hosts and
Federations Summit 2025, where global sports leaders, event organizers,
and cities meet to discuss the next generation of mega-events. For OSF
and its partners, it's the perfect opportunity to showcase Dutch solutions
in sustainability, smart venue design, and data-driven innovation.

The Orange Sports Hub Lausanne will offer Dutch and Swiss organizations
a platform for cooperation, meetings, and visibility. Regular workshops and
showcase events will focus on key topics like sustainable infrastructure,
digital transformation, and governance.

The Hub builds on findings from the 2025 market study "Building a
Bridge Between the Swiss and Dutch Sports Industries", which identified
major potential for collaboration between both countries in innovation
and sustainability.
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"Our presence in Lausanne strengthens the Dutch position in international
sport," concludes Hendriks. "It’s about connecting with the world, not from
a distance, but from within the beating heart of global sport."

Orange
Sports Hub

Lausanne

TECHOMNOMY"

GROUP



ORANGE SPORTS HUB BARCELONA:
A GATEWAY TO THE SPANISH SPORTS MARKET

On 22 May 2025, the Orange Sports Hub Spain
officially opened its doors at the Real Club de
Polo de Barcelona, a symbolic venue chosen
during the TRAM Barcelona Wheelchair Tennis
Tournament, organized by the Johan Cruyff
Foundation. The atmosphere captured the
essence of the Hub: collaboration, innovation,
and inclusion.

Over fifty guests from Spanish clubs,
federations, municipalities, and companies
attended the opening, celebrating a new step
in Dutch-Spanish cooperation in sport.

"Spain breathes sport," says Walter Joosten,
Managing Orange  Sports Hub
Barcelona. "From La Liga to the America’s Cup,
sport is part of everyday life here. But it's also
a highly professional business environment
looking for sustainable innovation, exactly
where the Netherlands excels."

Partner

The Orange Sports Hub Barcelona provides
Dutch companies with a shared working and
meeting environment in one of Europe’s most
dynamic sports regions. It offers practical local
support, access to an extensive network, and
tailored business matchmaking.

The first participants, AAA-LUX, Bundeling, RSI
Sports Group, Share Logistics, and Sorama,
showcase the range of Dutch expertise: from
smart lighting and communication tools to
circular sports surfaces and acoustic technology.
Beyond commercial opportunities, the Hub
also serves as a community of knowledge
exchange. In August 2025, the Hub hosted its
first CEO Event, with Maurits Hendriks speaking
on Al in Sport. His keynote, exploring the future
of data and technology in performance and
management, symbolized the Hub's mission

i g Fpclaracions
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Orange
Sports Hub

Barcelona

to connect business, innovation, and thought
leadership. In October 2025, the Hub and
its partners attended Sportbiz Europe and
participating in a panel with the Johan Cruyff
Institute about "Smart Stadiums, Sustainable
Innovations & Fan Engagement".

"Barcelona combines tradition with progress,"
Joosten reflects. "The Orange Sports Hub is
about long-term presence and shared ambition,
building a sustainable bridge between two
nations that live and breathe sport."

. Orange
AAA-LUX bundeling  gpnsrorum € Snetoosmes 1% Sorama e RS1 SPORTS
Orange Sports Hub Barcelona is Supported by the Johan Cruyff Foundation EE,
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BORDERLESS FOR
SPORTS & VITALITY

Challenges and opportunities in sports Innovating with impact: ELIS Innovation Hub for Active Healthy People

& vitality From the Cluster Sports & Technology, the ELIS Innovation Hub has been established. In the ELIS
In our society, we face the challenge of Innovation Hub, a core group of partners from the Cluster Sports & Technology work together to
keeping people active and vital. At the bring innovative ideas to market ready products and services in the practice of @work, @public
same time, we want to get the best out space and @sport through the innovation cycle and with smart use of data.

of ourselves and optimise performance
in sports and work. Whether it is about E LIS . CLUSTER
mc.m.ltormg . per.formance' Opt|m|5|.ng @ ‘ ' " SPORTS & TECHNOLOGY
training, stimulating a healthy active Lf;fﬂ;ﬁ“&:ﬁiome

lifestyle or motivating people to sport and

exercise, we can realise solutions through
innovation and use of smart technology. 4 H
Solutions, with which we not only meet :

these challenges, but also create new - Impact
business opportunities.

Market
need

Cluster Sports & Technology: proven

effective in innovative collahoration Data driven
The Cluster Sports & Technology is User centred
an open network organisation in Evidence based
which a growing group of Companies, Accelerate Innovate
Knowledge Institutions,  SportFieldlabs
and Governments have been successfully
collaborating for years on innovations for an \
active, healthy and vital society. Innovations .
with  social, economic and individual Rl
impact. We do this with technology and
open innovation as the driving force,
building on the strengths of the Brainport
region in South Netherlands. Your path to success in sports and vitality?
- Do you also want to make an impact with
Borderless innovation your innovation idea in sports and vitality? E r E
Open innovation knows no borders, neither - Do you want to realise the road from idea to !:OI‘ more_
do market opportunities. The Sports & market impact with greater success? information about the
Technology Cluster is founder of a European - Are you looking for cooperation and sPorts & TeChMIOgy: E
network of innovation hubs for sports & funding?
vitality; the INSHAPE-Network. This allows - Do you want to develop national and
us to successfully create new cross-border international innovation projects and be

collaborations and innovation projects. successful?
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A Bron: TeamNL

As Carl Verheijen explains: As Chef de Mission, you bear ultimate
responsibility for the participation of TeamNL in the Olympic and
Paralympic Games and in my case, the Winter Games. This means | serve as
the primary point of contact for the IOC and local organizing committees,
but my main focus is the athletes of TeamNL. The most important thing
is that they can perform under optimal conditions. If anything is needed,
they come to me, and together with the team we make sure the issue is
resolved as quickly as possible.

To.achieve this and ensure a smooth preparation, we collaborate closely
with several partners from the broader ecosystem. Among the most
important are the three main sports federations for the Winter Games: the
Dutch Ski Federation (NSkiV), the Royal Dutch Skating Federation (KNSB),
and the Dutch Bobsleigh and Skeleton Federation (BSBN). In addition, the
professional teams play an essential role, such as the skating teams and
the team around athletes like Kimberley Bos.

-

Interview Carl Verheijen

By now, Carl Verheijen has gained considerable experience
as Chef de Mission for TeamNL. From this experience, he
knows how crucial the preparation phase is for athletes
to perform at their best during the Games. NOC*NSF has
been preparing for the 2026 Games for about six years
already, and Carl is involved for one and a half years as
Chef de Mission.

At NOC*NSF, we support athletes not only during the Winter Games but
throughout the entire preparation process. We also take a broader view
of how to elevate the sports sector through innovation, technology,
nutrition, mental coaching, clothing, and logistics.

Within NOC*NSF, we also ensure continuity in all these developments and
experiences. The "Team de Mission" consists of three people: Hanneke
van den Pol (TeamNL Games Operations), André Cats (Director of Elite
Sports), and the Chef de Mission. The Chef de Mission changes with every
Olympic and Paralympic Games, while the other team members ensure
continuity across editions.

A wide range of partners from the sports ecosystem is involved in the
preparation, execution, and follow-up of the Olympic Winter Games.

Papendal, as the Olympic Training Center, is a key partner in the run-up
to the Games. During the Games, they also co-manage the Staatsloterij
TeamNL Hui, the official hospitality house, where athlete celebrations
take place and where a Friends & Family Zone is set up. Since the Winter
Games will be held in Europe, we expect many fans, friends, and family
members of the athletes to attend.

V Bron: TeamNL




Looking at other ecosystem partners, Sportinnovator also plays an
important role. Together with Sportinnovator, we continuously work
on innovations and technologies to improve athlete performance, as
well as on initiatives to encourage participation in grassroots sports.
This grassroots base is essential to ensure long-term elite performance.
Ultimately, both aspects contribute to an even more important theme: a
more active and healthier Netherlands.

The business community is also involved in several ways. We are in
contact with the Dutch Consulate General in Milan, and NOC*NSF has
contributed to a trade mission supporting Dutch companies doing
business in Italy in the run-up to the Winter Games. NOC*NSF partners
can benefit from our international network and introductions to relevant
stakeholders. Companies can join as TeamNL sponsors, and at the
Staatsloterij TeamNL Huis there will be an Olympic Club available for
corporate events and meetings.

As Chef de Mission, | am also very aware of the international image of
the Netherlands and TeamNL. In recent years, TeamNL has become a true
ambassador for the Netherlands abroad.

The Games are a major platform to showcase the Netherlands, especially
in the field of elite sports. The strong performances of Dutch athletes
attract attention from international federations, governments, and
companies. Personally, | find it important that the Netherlands continues
to be a vital and active nation, so | am constantly looking for ways to link
these achievements to promoting grassroots sports and active lifestyles.
This also ties in with my roles within the Beweegalliantie (All about Health)
and Sportinnovator.

It remains crucial to invest in quality facilities and to keep sports affordable.
Several programs and initiatives aim to leverage the Olympic momentum
to achieve these goals, for instance, the Sports4All Innovation Summit
organized by Sportinnovator during the Paris Paralympic Games.

The Netherlands must keep innovating. More attention and funding are
needed for this, including from the government. The international success
of our elite athletes creates a strong positive ripple effect at home, not
only in terms of the sports sector’s export value but also in fostering
national pride and social cohesion. Equally important is the inspiration
this gives to grassroots sports.

Our biggest challenge is to ensure a healthier younger generation.
Alongside physical activity, healthy nutrition and reducing smoking or
vaping are key priorities. It is also the responsibility of politics to help
people stay fit and healthy. Currently, no single organization holds clear
responsibility for this, and the approach is often misaligned. We focus
too much on extending life expectancy rather than improving the
quality of life. The goal should be to help people live healthier longer, not
merely longer.

This is my passion, and it's rewarding to contribute to it from three
different organizational perspectives.

Bron: TeamNL A

Carl Verheijen is Chef de Mission for TeamNL at the 2026 Olympic
Winter Games in Milan-Cortina. It's his second time as Chef de
Mission, after serving in the same role at the 2022 Olympic Winter

Games in Beijing. In the past, he served twice as Chef de Mission for
the Youth Olympic Games.

Carl's career in sports began as a professional speed skater. He
competed in two Winter Olympics, winning two bronze medals
at the 2006 Turin Games. In addition, he became a five-time
world champion, three times in the team pursuit and twice in the
10,000 meters.

Carl combined his elite sports career with a medical degree and has
always been active in the field of sport, physical activity, and health.
Currently, he combines his position as director of the Zwanenhof
retreat center with roles as chair of the Beweegalliantie, member of
the Sportinnovator Top Team, and Chef de Mission for TeamNL at
the Milan-Cortina 2026 Winter Games.

These may seem like very different positions, but together they
offer the opportunity to operate strategically across all levels. In the
end, it all comes down to one common thread: sport, movement,
and health.
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Empowering the Next Generation of Female Innovators

SPRINGBOARD 2:

WOMEN IN SPORTS TECH

When an elite athlete retires,
one question inevitably looms large:
what comes next?

For many women in sport, that question comes with a double challenge,
not just finding a new career path, but doing so in industries that are still overwhelmingly
male-dominated. The Erasmus+ project SPRINGBOARD 2: Women in Sports Tech aims to change
that narrative by helping women athletes turn their drive, discipline and leadership into thriving
entrepreneurial careers in Europe’s rapidly expanding sports technology sector.

Building on the success of Springboard 1, this new European
collaboration brings together a powerful consortium of partners: Igloo
Innovation (Norway), Collective Innovation (Sweden), Giler Legacy
Sports Accelerator (Turkey), GSIC - Global Sports Innovation Center
(Spain), Johnsen Skillz (SheSkillz Global Mentoring Platform), and the
Orange Sports Forum (the Netherlands). Together, they represent a cross-
section of Europe’s sports innovation ecosystem, from education and
entrepreneurship to technology and gender equality.

"Sports and entrepreneurship share the same DNA. Athletes know what it
means to take risks, work strategically and lead under pressure, exactly the
qualities that drive innovation. SPRINGBOARD 2 helps women translate
those skills into new tech-driven ventures."

o=
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From field to founder:

why women athletes need a ‘springhoard’
The European sports technology industry is
booming, transforming how athletes train, how
fans engage, and how data drives performance.
Yet despite this momentum, women remain
underrepresented in leadership and innovation
roles. Research cited in the project proposal
reveals that female-founded start-ups still
receive a fraction of venture capital funding
compared to their male counterparts, and that
women athletes often lack access to mentors,
networks and the flexible education needed to
prepare for post-sport careers.

For elite athletes, this challenge is especially
acute. Their commitment to training and
competition leaves little time to gain business
experience or academic credentials. Moreover,
the financial disparity between male and female
athletes, male professionals earn on average
21 times more, means that women often retire
with fewer resources to invest in a new venture.

SPRINGBOARD 2 recognizes these systemic
barriers but also sees an opportunity: women
athletes bring unique strengths to the table.
They are leaders, problem-solvers, and experts
in their sport and thus possess deep insight into
unmet needs within the market. By combining
that expertise with entrepreneurial and digital
training, the project envisions a new generation

of female founders shaping the future of

sports tech.

Il

Dashboard

TOTAL MEMBERS

48

Your Progress

Springboard

50

Learning from experience:

the legacy of Springhoard 1

The initiative builds directly on Springboard 1,
an Erasmus+ project that explored how
athletes could transition into technology-
oriented entrepreneurship. Surveys conducted
during that first phase revealed striking results:
nearly 80% of athletes expressed strong interest
in entrepreneurship training, yet only a handful
had access to such programs.

Springboard 1 also confirmed that athletes do
not necessarily need to become programmers
or engineers to succeed in tech. Instead, the
key lies in understanding innovation processes,
identifying user needs, and building teams
that can translate sports insight into scalable
products or services.

What Springboard 1 also revealed, however,
was a persistent gender gap. Women athletes
showed equal enthusiasm but faced additional
barriers, from lack of female role models to
doubts about belonging in the tech sector.
Hence, Springboard 2 zeroes in on this
intersection: women, sport, and technology.

springboard » Dashboard » Dashboard
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2. Sports Entrepreneurs

A European alliance for change

Coordinated by Igloo Innovation  (Norway),
SPRINGBOARD 2 connects five European countries
and a broad network of supporting organisations.

This consortium is not merely academic;
it is hands-on. OSF, for instance, will lead
workshops and networking events to connect
Dutch and European stakeholders with the
broader Sports Tech ecosystem. The project’s
collaborative design ensures that every partner
leads at least one work package, from training
delivery to mentor recruitment, fostering true
European co-creation.
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0
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2. Sports Entrepraneurs |
Entrepreneurial Mindset

(click the button to go to next task)
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Innovative approach: from mentorship to digital empowerment
SPRINGBOARD 2 introduces several innovative elements that set it apart
from previous Erasmus+ initiatives:

-
.

Tailored Entrepreneurial Training

The project develops specialised learning modules combining
sports experience with business and tech competencies. Training
covers leadership, innovation management, funding strategies,
and digital literacy, designed to fit athletes'demanding schedules
through blended online and offline formats.

2. Digital Mentoring & Networking Platform
Partnering with the SheSkillz Global Mentoring Platform,
SPRINGBOARD 2 creates a European digital hub where women
athletes can meet mentors, share experiences, and explore
opportunities. This online ecosystem extends beyond the project’s
lifetime, ensuring long-term impact and accessibility.

w

Policy and Advocacy Framework

Beyond training individuals, the project advocates for structural
change. Policy recommendations will be developed to encourage
sports tech organisations to adopt gender-inclusive hiring, funding,
and leadership practices.

4. Showcasing Role Models
Success stories matter. The program invites established female
entrepreneurs and innovators in sport to share their journeys,
demystifying entrepreneurship and inspiring participants to follow
their path.

Concrete goals and measurable impact

Over its 24-month duration, SPRINGBOARD 2 aims to directly empower at
least 100 women athletes aged 24-35 across Europe. These participants,
active or recently retired athletes, will receive mentorship, skills training,
and access to a cross-border network of peers and investors.

The project’s objectives are clear and measurable:

+ Develop and implement tailored training modules and mentorship
programs.

-+ Build a European network of women in sports tech through
workshops and events.

« Produce policy guidelines for inclusive practices in sports and
innovation sectors.
Strengthen organizational capacity among consortium members to
support women entrepreneurs.

By the project’s end, the consortium expects to see a tangible increase in
women-led startups, enhanced employability, and greater representation
of women in decision-making roles within the Sports Tech ecosystem.

Short-, medium-, and long-term effects

In the short term, participants gain concrete skills in entrepreneurship
and technology while being paired with experienced mentors who
can guide their transition. Awareness of gender disparities in sports
tech will be raised within participating organisations and the wider
sports community.

In the medium term, the impact becomes visible through the emergence
of new ventures and networks. Alumni of the program will continue to
collaborate, mentor others, and expand the ecosystem, a ripple effect
reaching beyond the initial 100 participants.

In the long term, the project aims to bridge the gender gap in sports
innovation across Europe. By 2030, the partners hope to see more women
leading startups, developing new technologies, and influencing the
future of sport. This aligns directly with EU objectives on gender equality
(SDG 5) and decent work and economic growth (SDG 8).

Towards a more inclusive and innovative future

The promise of SPRINGBOARD 2 extends far beyond its immediate
participants. By creating open-access educational resources, digital
mentorship tools, and policy frameworks, the project aims to leave a
lasting legacy that other organisations across Europe can adopt. Its
holistic approach, combining personal empowerment with systemic
change, positions it as a model for future EU initiatives in sport
and innovation.

Ultimately, SPRINGBOARD 2 reminds us that the future of sports
innovation depends not only on technology, but on diverse leadership.
When women athletes step into the tech arena, they bring the same
determination that once drove them to Olympic podiums, now directed
at building companies, products, and communities that will shape the
sports world for decades to come.
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Sports: the economic driver for South Africa

On October 13, Orange Sports Forum (OSF) officially launched the Orange Sports Hub South Africa (OSH SA)
in Bellville, Cape Town - a major step in strengthening the economic and sporting ties
between the Netherlands and South Africa. A second office will open in Sandton, Johanneshurg
in early 2026, expanding the Dutch sports network across the region.

i

The festive launch took place at Damen
Shipyards’ impressive headquarters in the
port of Cape Town. Mark Agterdenbosch,
Managing Partner of OSH SA, announced the
opening in the presence of Dr Ivan Meyer,
Minister of Economic Development, Tourism
and Agriculture of the Western Cape, and
Johan van de Hoef, Deputy Consul General of
the Netherlands. Over 70 distinguished guests
attended, among them a business delegation
from the Johan Cruyff Foundation, led by
Edwin van der Sar.



A day before the event, the Cruyff Foundation
celebrated the opening of a new Cruyff Court
in George, about 300 km from Cape Town.
This symbolized the shared vision between
the Foundation and the new Hub: using
sport to create social impact and long-term
opportunity. Guests from both countries—
entrepreneurs, policy makers, sports federations
(rugby, hockey, football), knowledge institutions
like Stellenbosch  University, and private
companies—met to explore future cooperation,
hosted jointly by OSF and Damen Shipyards.

Strong economic and social significance
Inhis keynote address, Minister Meyer
emphasized the enduring relationship between
the Netherlands and the Western Cape. He
welcomed the Hub as a catalyst for sustainable
economic growth, mutual trade and innovation,
and a partner in improving vitality and well-
being through sport. The provincial government
will work closely with OSH SA to align sport with
economic development policies.

Earlier that day, OSF and the Department of Sport
& Culture of the Western Cape Government
hosted a Sports Round Table with around 30
key stakeholders. Representing Minister Ricardo
Mackenzie, Chief Director Dr Lyndon Bouah
opened the session. The Cruyff Foundation
presented its South Africa 2030 strategy,
highlighting the positive community impact
of the 12 existing Courts and future plans to
expand across the country. Quoting Johan Cruyff
- "You can’t do anything alone; you have to do it
together" - Dr Bouah underlined the essence of
collaboration that the Hub now embodies.

Participants discussed how Dutch and South
African  partners can jointly strengthen
grassroots development, sport innovation,
and entrepreneurship.

A milestone for Dutch-South African

sports cooperation

The Orange Sports Hub Cape Town marks
a new phase of structured, long-term
engagement between the two nations. Built
on a formal partnership with CapeBPO, the
Hub continuously monitors sports policy,
investment flows and business opportunities
across South Africa and the Southern African
Development Community (SADC).

This enables OSF members to access real-time
market intelligence, support trade missions,
and identify innovation opportunities in digital
sports, infrastructure, and social programs.
Early founding members include Lumosa and
Infosys, represented by Hans Sanders and David
van der Merwe respectively. More OSF partners
are expected to join soon.

Local leadership with international reach
Heading the Hub, Mark Agterdenbosch
combines experience in economic diplomacy
and a strong network across public and private
sectors. Under his leadership, OSH SA functions
as a gateway for Dutch sports organizations
seeking lasting partnerships and visibility in
the region.

"South Africa and the Netherlands are natural
partners in developing sports ecosystems
that create growth, health, and prosperity,"

Agterdenbosch noted. "The country faces
challenges, but also enormous potential.
Emerging trends—from sports tech to
social inclusion—are paving the way for
sustainable progress."

Five strategic pillars
The Hub operates through five strategic pillars,
tailored to the local context:

1. Market access & visibility —

Linking Dutch innovation to South
African ecosystems through trade
facilitation, joint showcases and events.

2. Local presence & support —

Offering flexible workspace and local
representation for sustainable business
growth.

3. Knowledge & community —

Organizing workshops, CEO sessions and
innovation rounds to connect experts.

4. Support for startups and tech programs —
Building the Innovation Sport Valley
concept in South Africa.

5. Social impact through sport —
Developing community programs that
promote inclusion and vitality.

These pillars  directly align  with  OSF's
International Strategy 2034, which prioritizes
digital sports technology, sports medical
innovation, high-tech facilities, sustainable
infrastructure and sport-for-all initiatives.
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South Africa’s vibrant sports economy

Sport is a major economic driver for South
Africa, contributing to job creation, tourism and
local identity. The country’s sportswear market
alone reached around USD 888 million in 2024,
growing at an annual rate of 3.8%. This growth is
powered by a young population, urban fashion
trends and rising health awareness.

Beyond apparel, the broader sports industry—
including equipment, events, media, and
licensed products—continues to expand.
Digitalization and social media amplify fan
engagement and open new commercial
channels, even as funding and talent
development remain structural challenges.

The most popular sports—football, rugby and
cricket—are joined by fast-growing interest
in athletics, hockey, basketball, golf, cycling,
swimming, tennis, and netball. The Western
Cape and Gauteng provinces serve as national
hubs for sports infrastructure, education
and innovation.

)

Driving sustainable cooperation

The creation of the Orange Sports Hub South
Africa represents a strategic shift from short-
term trade missions to permanent collaboration.
The Hub ensures that relationships evolve into
mutual investment, research partnerships, and
local impact programs. It strengthens both
nations’ ambitions for inclusive growth and
healthier societies through sport.

By facilitating knowledge exchange, public-
private partnerships, and joint innovation
projects, OSH SA contributes to a resilient
sports economy that benefits communities on
both sides.

Looking ahead, the Hub aims to play a central
role in supporting South Africa’s participation in
global sporting events, as well as in preparing
for future continental competitions. It will serve
as a testbed for sustainable sports solutions,
from renewable energy lighting and smart
venues to community health initiatives.

Department of Cultural Affairs and Sport

0860142142 | www.westerncape.gov.za/ca

A shared vision for the future

The opening of OSH SA demonstrates how
sport can bridge continents and drive both
economic and social transformation. It
provides Dutch and South African companies,
knowledge institutions and governments with
a permanent platform for cooperation.

With its focus on innovation, sustainability and
inclusion, the Hub is set to become a model
for international collaboration in sport—
empowering the next generation of athletes,
entrepreneurs and changemakers across Africa.

Contact
Orange Sports Forum
www.orangesportsforum.com

Orange Sports Hub South Africa
42 Bloemhof Road, Amber CL, Bellville,
Cape Town 7530, South Africa

E-mail Mark Agterdenbosch (Managing
Partner Orange Sports Hub Kaapstad):
mark.agterdenbosch@sabacentre.com
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Co-funded by
the European Union

HOW EUROPE IS PEDALING TOWARD
A HEALTHIER, SAFER FUTURE

E-bikes are no longer a niche gadget for early adopters.
Across Europe, they’'ve hecome a symbol of how people
move, exercise, and connect with their cities. From Vienna
to Porto and from Warsaw to Eindhoven, e-bikes are

transforming urban life, one pedal stroke at a time.

At the heart of this movement stands We-Bike, an
Erasmus+ Sport project that’s helping Europe rethink what
cycling means today. Bringing together municipalities,
researchers, innovators, and sports networks, the project
promotes the healthier and safer use of e-hikes for

commuting, leisure, and sport.

Coordinated by ANCI Piemonte (Italy) and powered by a consortium
that includes Orange Sports Forum (Netherlands), EPSI (Belgium), FEDAS
(Germany), FH Technikum Wien (Austria), Everythink (Portugal), Verde
Foundation (Poland), and the Municipality of Borgomanero, We-Bike is
blending science, policy, and communication to help Europe embrace
e-mobility responsibly.

Riding the Wave of an E-Bike Boom

Europe’s e-bike market has exploded over the past decade. Sales have
grown by double digits year after year, and e-bikes now represent almost
one in three bicycles sold in Europe. Germany and the Netherlands lead
the way, but the trend is unmistakably continental.

WE-BIKE

The reasons are clear. E-bikes are affordable, comfortable, and sustainable,
and they allow riders to avoid traffic jams while staying active. The
energy crisis and post-pandemic mobility shifts have only accelerated
this change. Cycling is no longer just a sport or a hobby, it's part of how
Europeans live, work, and stay healthy.

But growth brings new questions. How do we keep riders safe? How
do cities adapt their infrastructure? And how can policy, education, and
technology keep pace with an evolving cycling culture?




Europe-Wide Research, Local Impact

To answer those questions, We-Bike is taking a scientific approach. Over
two years, the partners have combined desk research, surveys, focus
groups, and interviews across six countries. The project’s findings reveal
striking similarities and sharp contrasts between regions.

In Austria, safety training programs and cycling infrastructure are well-
developed, yet accident rates among older riders remain a concern. In
Italy, cycling culture is thriving but still fragmented, with initiatives like
FIAB's ComuneCiclabile working to unite municipalities under shared
cycling standards. In Poland and Portugal, electric mobility is emerging
fast, driven by local innovation hubs and EU-backed investments.

Meanwhile, the Netherlands continues to serve as Europe’s reference
point for cycling excellence. But even there, the rise of e-bikes has raised
new safety challenges, particularly around speed differences between
riders and shared-use paths.

Orange Sports Forum, the Dutch partner in We-Bike, plays a key role in
translating these insights into practical action. By linking Dutch expertise
in sport and international cooperation, OSF helps shape a European
conversation around sustainable mobility.

Pedaling Toward Education and Safety

One of We-Bike's core goals is to make e-biking safer and more
accessible. Across partner countries, the project has found that while
people are enthusiastic about e-bikes, many still lack confidence or
technical knowledge.

In a Europe-wide survey of 170 respondents, a majority said they wanted
training in safe riding, maintenance, and battery care, while others
emphasized the need for clearer rules and better infrastructure. Older
riders in particular expressed concerns about balance, traffic interaction,
and road safety.
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Responding to this, We-Bike is developing a training package and a
practical handbook for local authorities, schools, and community groups.
These materials will help riders of all ages learn how to handle e-bikes
responsibly, whether it's teaching children how to ride in traffic or helping
seniors adjust to pedal-assist technology.

From schoolyards to city halls, We-Bike is building a culture of safe,
confident e-bike users across generations.

Cycling Knowledge as an Export Product

The project also recognizes that e-bike know-how is becoming a valuable
export commodity. According to a 2024 Dutch government report, the
bicycle industry generated €3.24 billion in production value in 2022,
largely driven by e-bikes. The Netherlands has turned its expertise in
cycling infrastructure, policy, and design into a powerful international
calling card, one that We-Bike partners are helping to share across borders.

By identifying and promoting "good practices" such as Cycle Competence
Austria, Pro Velo Brussels, and the Dutch Cycling Embassy, the project
is mapping Europe’s most effective models for cycling education,
infrastructure, and governance. Each case shows how the right
combination of policy, planning, and community engagement can
accelerate e-bike adoption while keeping safety front and center.

From Research to Real-World Change
As the project moves into its final phase, We-Bike is preparing to deliver a
set of concrete outcomes:
+ A European e-bike research report outlining trends, barriers, and
opportunities.
+ An educational toolkit for trainers, municipalities, and schools.
+ A handbook of best practices and safety guidelines.
+ And a set of policy recommendations to help decision-makers
integrate e-bikes into sustainable urban mobility plans.
Together, these deliverables aim to create a lasting framework that
continues to shape policy and education well beyond the project’s end
in 2026.

A New Culture of Movement

Ultimately, We-Bike is about more than mobility, it's about quality of life.
E-bikes are making cities more accessible, reducing emissions, and enabling
people to stay active well into old age. They bridge generations, connect
communities, and contribute to a healthier, more sustainable Europe.

That's the vision driving We-Bike: a Europe where getting on a bike,
electric or not, isn't just a way to get from A to B, but a step toward a
cleaner, safer, and more connected future.

Orange
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Dzjie enables Dutch industries to enter sport markets in foreign countries, and
especially in Australia, by using an innovative data-driven platform. In
cooperation with Orange Sport Forum, we connect sports organisations, industry
experts, and commercial partners to create sustainable ecosystems for sport and
business.

g Real-time market intelligence and trend
monitoring for actionable insights

g Stakeholder mapping and scenario planning
to uncover partners and opportunities

) Knowledge transfer and community
development to build lasting local value

We are ready for the future
of sport & business, are you?
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DISCOVER MORE!

Our team of specialists in concept design,
engineering and manufacturing can deliver the
most thrilling experience for your guests!

Whether you want to create a new family coaster
that appeals to children, teens, parents and
grandparents, are looking for a new heart-pounding
experience to delight thrill seekers or want to
develop any other attraction that will make your

|
#SWITCHBACK COASTER ‘JUNGLE RUSH’ venue a success:

DREAMWORLD - AUSTRALIA !
WWW.VEKOMA.COM

19 halss

VEKOMA

TILT COASTER ‘SIREN’S CURSE’
CEDAR POINT - USA



THE

STADIUM
CONSULTANCY

THE LEADING CONSULTANCY
DEDICATED TO STADIUMS

66

The Stadium Consultancy is a boutique consultancy & project
management firm for the planning, feasibility, programming,
design and operations of stadiums and arenas.

+20 +35

OVER 150 PROJECTS MORE THAN 20 YEARS EXPERIENCE IN MORE
CARRIED OUT OF EXPERIENCE THAN 35 COUNTRIES

Al Janoub Stadium FIFA Stadium Program Villa Park Transformation
Qatar Indonesia United Kingdom

[ GO TO WWW.STADIUMCONSULTANCY.COM FOR MORE
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COMMERCIALOPPORTUNITIES
THROUGHFEYENOORD ROTTERDAM
ALL AROUND THE WORLD.

Scan the QR code to find out what
Feyenoord Global football can do for you.

FEYENOORD ROTTERDAM
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NEXTGENSPORTFACILITIES:

FROM WICKED PROBLEMS
T0 A MANIFESTO FOR ACTION

- Erasmus+

Across Europe, thousands of sports parks and community
facilities are reaching a turning point. Once symbols of
civic pride, many are now outdated, expensive to maintain,
and no longer aligned with the way people live, move,
and connect. At the same time, the need for sport has
never heen greater. As societies face climate change,
demographic shifts, and rapid technological progress,
sport remains one of the few domains that can unite
people across age, culture, and hackground.

It was this paradox that inspired the Erasmus+ project
NextGenSportFacilities (NGSF), coordinated by Orange
Sports Forum together with partners from the Netherlands,
Portugal, and Tiirkiye. Over two years, universities,
students, and experts worked together to reimagine how
sports facilities can evolve into resilient, inclusive, and
future-ready community assets.

Orange
SportsForum®
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7z University

OF AFFLIED RTIEHCES

'PBeja

o Biga

Wicked Problems: Why Europe’s Sports Infrastructure is Stuck

Our analysis began with three case studies: Sportpark Cuijk (NL),
Sportcenter Beja (PT), and the ITU Sports Complex in Istanbul (TR). Though
diverse in context, they revealed similar challenges. In planning theory,
such issues are known as wicked problems: complex, interdependent,
and resistant to simple solutions.

We identified four domains where these wicked problems converge:

- Space & Land: In cities, sports facilities compete with housing,
transport, and commerce for scarce land. In rural areas, space is
abundant but populations are too small to sustain investment.

- Money & Resources: Facilities are costly to build and maintain.
Pools consume vast amounts of energy and water; pitches require
constant care. Municipalities often run deficits, while fragile
financial models fail to capture lifetime costs.

- Governance & Institutions: Responsibility is fragmented
across municipalities, clubs, schools, and NGOs. Overlaps create
duplication and inefficiency, while short political cycles undermine
long-term planning. Procurement practices that reward the lowest
price often lock in higher lifetime costs.

- Society & Environment: Facilities are meant to serve communities,
yet many exclude through high fees, distance, or poor accessibility.
At the same time, climate change adds pressure: facilities must
adapt to heatwaves, floods, and energy transition challenges.

These are not isolated obstacles. Every attempted "fix" generates new
dilemmas: lowering costs can reduce quality; expanding access increases
financial strain; cutting maintenance creates future liabilities.

Yet precisely because they are wicked, these problems can become
catalysts for innovation. They force us to think holistically—about design,
governance, finance, technology, and community together.



From Research to Vision: A New Manifesto for Sport 2040

The NGSF project combined three methods—design research, design
thinking, and design futures. Together, these provided a structured yet
imaginative process: analysing context, generating creative solutions, and
exploring long-term scenarios for sport in 2040.

The outcomes are captured in a new Manifesto for the Next Generation of
Sports Facilities. It sets out eight principles for action:

1. From Single-Use to Multi-Purpose Impact: Sports parks
must become multifunctional hubs for health, leisure, culture,
and education.

2. Inclusive Access for All: Facilities designed for universal
access, reflecting the diversity of communities across age,
ability, and background.

3. Resilient & Climate-Smart: Infrastructure that is
energy-efficient, circular, and adapted to climate extremes.

4. Technology and Nature in Synergy: Smart services and
data-driven tools working together with ecological design.

5. Built With and For Communities: Co-creation to ensure
relevance, ownership, and long-term stewardship.

6. Modular and Future-Ready: Adaptable structures that evolve
with community needs.

7. Active Integration into the Urban Fabric: Sports parks as
central, visible, and accessible public assets.

8. Sport as a Platform for Values: Spaces that foster fairness,
respect, inclusion, and civic pride.

This is not just theory. Student teams created bold design prototypes:
multifunctional modular facilities, climate-positive sports parks with
renewable energy systems, and community-driven complexes blending
physical activity with social and cultural life. Together, they demonstrate
how wicked problems can be turned into opportunities for innovation.

What Comes Next: Sport 2040 Book Launch

The results of the NGSF project will be published in the upcoming book
Sport 2040: Rethinking the Future of Sports Facilities and Experiences in
Europe, to be launched in Q4 2025. The publication includes visionary
designs, essays from experts, and four scenarios for sport in 2040—
ranging from survivalist resilience to technology-driven "power play."

For policymakers, architects, federations, and investors, the message is
clear: sports infrastructure is not a liability but a strategic asset. Done right,
it can deliver health, cohesion, climate resilience, and economic vitality.

As Orange Sports Forum, we are proud to have coordinated this
international effort. We now call on our members and partners to take
the next step: to bring these ideas into practice and co-create the next
generation of sports parks across Europe and beyond.

More information: www.nextgensportsfacilities.eu
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THE SPECIALIST IN
PANNA FOOTBALL CAGES
AND OUTDOOR SPORTS ARENAS.

< Panna football cages and customised calisthenics parks

< Dynamic and safe play through oval panna football cages and sports arenas
=< Easy maintenance

< Fastfeetgrinded G3 recycled & waterproof sports floors

= For schools, municipalities, sports clubs and public spaces

< We design, supply and install

Our products stand for high quality, safety and lots of fun in playing
and watching the games.

Request a quote for your own panna cage, football cage, panna field,
soccer field of calisthenics sports field for your school, municipality,
sports club or public space.

N

SOCCER

BASKETBALL

HOCKEY

=

CALISTHENICS

dutchpanna.com



Various outdoor sports facilities Complete Callisthenics Parks

More information about
our products or tailor-
made projects?

[l butchPanna B,
Bennebroekerweg 93c,
1435 CH Rijsenhout
The Netherlands

+31(0) 297 743 516
info@dutchpanna.nl
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dutchpanna.com
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Team Kingdom of the Netherlands once again embodied talent, diversity, and

collahoration within the Kingdom this past year. Major events and international

tournaments continue to shine a global spotlight on the Kingdom Team-—

synonymous with excellence, resilience, and pride.

Sun, sea, and... baseball. During the Kingdom
Series 2024 in Aruba, everything came together.
What began as preparation for the unofficial
World Championship in Mexico transformed
into a vibrant celebration for the entire island
community. The Kingdom Team didn't just play
games—they connected with people. Players
and coaches hosted clinics, visited schools, and
inspired a new generation to dream big.

For Aruba’s youth, it was a chance to train with
their heroes and experience firsthand how sport
can open doors. The Kingdom Series proved
that elite baseball is more than competition—
it's about connection, inspiration, and Kingdom-
wide pride.



A defining highlight of 2025 was Team Kingdom's
participation in the prestigious RAXUS Samurai
Japan Series. Facing Japan—reigning Olympic
Champions and 2023 World Baseball Classic
winners—was the ultimate test. Before 50,000
passionate fans in Osaka, Oranje showcased its
skill, resilience, and world-class mindset.

Beyond the field, the team Vvisited the
Netherlands Pavilion at Expo 2025, where
Consul General Marc Kuipers praised the squad
for representing the Kingdom in a nation where
baseball is a national passion. Under the Expo's
theme ‘Common Ground, the team personified
international collaboration and the unifying
power of sport.

In September 2025, the heart of European
baseball beat in Rotterdam. The Neptunus Family
Stadium became the stage where Europe’s best
battled for the crown. With home fans behind
them, Team Kingdom claimed its 25th European
title—an extraordinary milestone.

But it wasn't just about the championship.
Rotterdam transformed into a baseball festival
where culture, community, and competition
blended seamlessly. Under manager Evert-Jan 't
Hoen, experience met young ambition as stars
like Didi Gregorius, Jonathan Schoop, and Kevin
Kelly led the way, while rising talents Jaydenn
Estanista, Justin Morales, and Sem Kuijper
announced themselves to Europe. The blend
of Caribbean flair and European precision once
again proved to be the formula for success.

Just months later, the world's biggest stage
awaits: the World Baseball Classic 2026. In Miami,
Houston, Tokyo, and San Juan, Team Kingdom
will once again stand among baseball’s elite.
With Major League veterans and emerging stars
from across the Kingdom, Oranje will bring its
trademark passion, unity, and fearless play.

The final week in Miami will be the ultimate
showcase—a moment to write history. For the
players, it's the dream of a lifetime. For fans from
Rotterdam to Willemstad and Oranjestad to
Amsterdam, it's pure pride.

Sports & Industry
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Beyond the WBC, the next great challenge
lies ahead: Los Angeles 2028. Team Kingdom
is already preparing to return to the Olympic
stage, driven by ambition and belief. Through
intensive training, tactical innovation, and
mental the team is building
towards another historic run.

preparation,

The Olympic dream is more than just a goal—
it's a mission that unites the Kingdom. With MLB
experience and homegrown Caribbean and
European talent, Oranje has everything it takes
to become a true medal contender.

Team Kingdom of the Netherlands represents
more than baseball—it represents the strength
of collaboration across the entire Kingdom:
from Amsterdam to Aruba, from Curacao to Sint
Maarten. Legends like Hensley Meulens and
Rob Cordemans paved the path, while today’s
stars—Jonathan Schoop, Didi Gregorius, Shairon
Martis, Dwayne Kemp, and Juremi Profar—carry
that torch into a new era of success.

With deep Caribbean roots, dynamic youth
development, and an unshakable team spirit,
the Kingdom Team embodies everything the
sport stands for: passion, growth, and pride.

From the Kingdom Series in Aruba and the
European Championship in Rotterdam to the
RAXUS Samurai Japan Series and the World
Baseball Classic in Miami—Team Kingdom
of the Netherlands continues to shine on
the world stage. It's more than a team—it's a
symbol of unity, ambition, and excellence.

With the Los Angeles 2028 Olympic Games on
the horizon, new milestones and heroes await.
The Kingdom Team will continue to inspire fans
across the Netherlands, the Caribbean, and
the world.

(g
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Join the journey.

Partner with Team Kingdom of the
Netherlands and become part of its
Olympic dream.

Contact Commercial Manager Berry van
Driel at: berry.van.driel@knbsb.nl!




MESHLINK

Smarten up your club,
one platform for all automation.

Request your demo via meshlink.nl.



About Polyned

We have been breathing energy, craftsmanship and innovation
since 1972. A showcase of Dutch craftsmanship, based in the
Netherlands. From air domes to canopies, all designed for the
international sports and leisure sector, braving the harshest
weather conditions.

Each environment requires its own touch. Whether it is the heat of
the Caribbean or the stormy Dutch autumn, we offer and realise
tailor-made solutions, from design to complete realisation on site.
Polyned enables outdoor sports all year round.

Polyned.nl
Simon Visser, Business & Product Development
+ 31621544557 | svisser@polyned.nl

*{polyned
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World Cup, Spring Classic or Tour de France?
We make it an unforgettable team-building experience!

What do we actually do?

For major events like the Tour de France, the iconic

Spring Classics, or the World Cup in the USA,

Canada, and Mexico, we create customized

prediction games. This way, your customers or

employees can easily take part — instantly sparking

stronger connections. Got another event in mind?
Just let us know!

Custom Solutions
Predictions failored to your company,

Full Service including your logo and branding.

From posters and flyers to
personalized videos and a
prize pool, everything you

User-Friendly
Our platform is simple and
intuitive, perfect for both

need for a successful Bellgi!m i De=nm=ark beginners and experts. Need
campaign. help? We're always here to
assist.
Reputable Company 2000 =
. . Portugal L] The Netherlands
Our reviews are outstanding.
Clients like Deloitte, Volvo,
and Renson keep coming Hakuna Matata
back year after year. Founded e We handle e\{eAryThmg foryou,
in 2017, now with over 300 oo e . - from start to finish!

clients in 2025.

For more information, visit:

www.tifogame.be/en/home Q
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WEPARK:

DUTCH INNOVATION DRIVING

CHINA'S SPORTS CITIES

In a country where urban development and sports culture are evolving at

lightning speed, the Netherlands is helping shape the future of sport in China.
The projectWePark, initiated under the Partners for International Business (PIB) -
Football Development in China program, embodies how Dutch expertise in
sports, urban design, and sustainability can come together in one of the world’s

most dynamic markets.

From Foothall Ambition

to Urban Transformation

It all started in 2017 with an ambitious goal:
to contribute to the development of football
in Western China. The Chinese government
had identified sport, particularly football, as a
national priority. New academies, stadiums, and
community sports parks were to promote not
only athletic excellence but also urban well-
being and social cohesion.

For Dutch companies, this ambition represented
a major opportunity. Under the coordination
of Orange Sports Forum (OSF), a consortium
including  Feyenoord  Rotterdam,  Royal
HaskoningDHY, VYalp, VDL Seating Systems,
SportBizz, and Royal Ten Cate joined forces. It was
later on expanded with organizations like YOU.
FO and the Johan Cruyff Foundation. Together,
they focused not only on infrastructure but on a
broader challenge: How can sport become a driver
of sustainable and social urban development?

The answer resulted in WePark, an innovative
concept for multifunctional sports  parks
integrating sport, education, health, and
recreation into the fabric of the city.

"A Park Where the City Moves"

The vision behind WePark is as simple as it
is revolutionary: sports facilities should not
be isolated or hidden, but embedded in the
daily lives of citizens. "In China, many sports
complexes are built top-down, large, impressive,
but often underused," explains Ms Zhou L,
Founder and Chairman of Happy Sports China.
"With WePark, we show that a sports park can
be both a social hub and an economic catalyst."



The first WePark concepts were developed
in collaboration with local authorities in
Chongging and Chengdu. Dutch partners
contributed their expertise in smart and
sustainable materials, and active community
programming, from circular materials to digital
play solutions encouraging physical activity
among children and families.

Co-Creation as a Success Factor

What sets WePark apart is the way Dutch and
Chinese partners collaborate. Instead of a
traditional export model, delivering a product
and moving on, the project is built around
co-creation. Dutch organizations work hand
in hand with local governments, universities,
and architects to ensure long-term knowledge
exchange and local capacity building.

This approach aligns perfectly with the
OSF Strategy 2024-2034, which emphasizes
structural, sustainable international partnerships
over one-off trade missions. "The value lies
not only in the projects themselves, but in the
networks and trust they create" says Ms. Zhou.
"WePark represents a Dutch model that exports
not just technology, but values, inclusivity,
sustainability, and social engagement."

The Power of the Dutch Sports Ecosystem
The Dutch sports and vitality ecosystem
has earned international recognition for its
integrated approach combining hardware
and software, from innovative sports surfaces
and smart data analytics to community
engagement and education.

In WePark, all these disciplines converge.
Yalp provided interactive play installations
generating real-time movement data, while
the Johan Cruyff Foundation shared expertise
on youth training, sports education and sport
fields. "The strength of this consortium lies in
its diversity," says Ms Zhou. "We can offer a
complete ecosystem, from design and financing
to activation and legacy."

China’s Shift Toward "Healthy Cities"
WePark's timing could hardly be better. The
Chinese government’s Healthy China 2030
strategy emphasizes physical activity and
well-being as key pillars of urban life. Cities are
seeking sustainable, human-centered solutions
to tackle challenges of urbanization, pollution,
and sedentary lifestyles, precisely where Dutch
know-how comes in.

The Netherlands has decades of experience
in spatial planning, circular economy, and
community sports," Ms. Zhou explains. "China is
undergoing a transition, and we can help guide
it, not by prescribing, but by collaborating to
make cities more livable through sport."

Sustainable Diplomacy in Action

Beyond business, WePark is a story of
connection. It reflects how sport can serve
as a bridge for cultural understanding and
collaboration. "Sport is a universal language,
Ms.  Zhou says. "Whether in Chongging,
Barcelona or Los Angeles, it creates common
ground, a space where people and nations can
work together despite differences.”

The close involvement of OSF and the Dutch
embassy and consulate generals in China
illustrates the value of what's often called sports
diplomacy. The Netherlands positions itself
globally as a trustworthy partner that thinks
long-term, respects local context, and delivers
measurable impact.

A Blueprint for Global Sports Hubs

The success of WePark in China has paved the
way for new OSF initiatives in other parts of the
world. Build on the same philosophy: a locally
anchored, globally connected network that
promotes Dutch sports innovation abroad.

What started in Chongging has become
a blueprint for how the Netherlands can
collaborate worldwide through sport and
innovation. WePark is more than a sport park,
it's a vision for how sport can strengthen
communities and create lasting value.
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In September 2025 the first WeParks and Cruyff
Courts were opened in the Province of Jiangsu
in the city of Kunshan. It were already the 13th
and 14th WeParks in China. OSF has the pleasure
to attend the grand opening and continue the
strategic partnership with Happy Sports China.

Cooperation OSF &
Happy Sports China

Opening WePark &
Cruyff Court Kunshan
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ORANGE PAGES

40 Beats - Hoogoorddreef 5, 1101 BA, Amsterdam  www.40beats.nl
4db Roadshows BV / Mobile facilities

Postbus 6141, 4000 HC, Tiel www.4db.nl
A&E Architecten

Runnenburg 12 | gebouw E, 3981 AZ, Bunnik www.ae-architecten.nl
AAA-LUX

Fijenhof 4, 5652 AE, Eindhoven www.aaa-lux-lighting.com
ABN AMRO Bank NV

Gustav Mahlerlaan 10, 1082 PP, Amsterdam www.abnamro.nl
ABSRD Creative Teams

Oudkerkhof 7, 3512 GH, Utrecht www.absrd.com
ACCOR Hotels Nederland

www.accorhotels.com
www.actiflow.n!

Stationsplein 981, 1117 CE, Amsterdam
Actiflow B.V. - Halstraat 31,4811 HV, Breda

Active Esports Arenas

Torenallee 3, 5617 BC, Eindhoven www.activeesportsarena.nl

Dutchblue World B.V.
Kattenburgerstraat 5, 1018 JA, Amsterdam

Heffels Spiegeler Advocaten

Tournooiveld 4, 2511 CX, Den Haag www.heffels-spiegeler.com

Dutch Cycling Embassy
Trans 3, 3512 JJ, Utrecht

DutchPanna B.V.

Bennebroekerweg 93C, 1435 CH, Rijsenhout
Dutch Wheels

Edisonlaan 37, 6003 DB, Weert

DVC machinevision
Minervum 7069, 4817 ZK, Breda

www.dutchcycling.nl

www.dutchpanna.nl

www.dutchwheels.com

www.machinevision.nl

Dzjie www.dzjie.n|
EACC

Gustav Mahlerlaan 2970, 1081LA, Amsterdam www.eaccnl.eu
EEN www.enterpriseeuropenetwork.nl
Prinses Beatrixlaan 2, 2509 AC, Den Haag

Edel Grass

Nylonstraat 7, 8281 JX, Genemuiden

EGG International B.V.
Saturnusstraat 15, 2516 AH, Den Haag

www.edelgrass.com

www.egghelmets.com

HEG Consult
Henko A&T B.V.
Graafschap Hornelaan 184, 6004 HT, Weert

Herculan Sports Surfaces
Postbus 46, 4230 BA, Meerkerk
Heras - Hekdam 1, 5688 JE, Qirschot

Heroes Den Bosch
Marathonloop 1, 5235 AA, Den Bosch

HIP Capital
Torenallee 3, 5617 BA Eindhoven

Hogeschool van Amsterdam

www.hegconsult.com

www.henko-at.nl

www.herculan.com
www.heras.nl

www.heroesdenbosch.com

www.hipcapital.nl

Postbus 22575, 1100 DB, Amsterdam www.hva.nl
Holla Advocaten
Prof. Dr. Dorgelolaan 30, 5613 AM, Eindhoven www.holla.nl

Holland Brazil

Coolsingel 104, 3011 AG, Rotterdam
Holland Brazil Business Consulting Group
Strawinskylaan 3051, 1077 ZX, Amsterdam  www.hollandbrazil.com

www.hollandbrazil.com

AFC Ajax EI P —

) ) op Up Holland Foothall University wwwhollandfootballuniversity.com
00 AW Ao v Z 8Ol wwwajaxnl Abraham Kuyperlaan 11 B02, 3038PB, Rotterdam  www.elpop-up.nl Colosseum 65,7521 PP, Enschedye g
Aggreko Nederland B.V. s e

gdom of the Netherlands Holland Partners
Rutneg 3 791 P Kundent wiwagorekacom Bezuidenhoutseweg 67,2594 AC, Den Haag  www.governmentnl Steupelstraat 40, 3066 HL, Rotterdam www.hollandpartners.nl
Ahoy Rotterdam Embedded Fitness
Postbus 5106, 3008 AC, Rotterdam www.ahoy.nl Kapelweg 11, 5756 AJ, Viierden www.embeddedfitness,nl Holland Sport Systems B.V. www.hollandsportsystems
AKD Ad ten & Notari Endemol Shine Storkstraat 1C, 3905 KX, Veenendaal
vocaten otarissen )
Flight Forum 1, 5657 DA, Eindhoven www.akdnl MediArena 2, 1114 BC, Amsterdam-Duivendrecht ~ www.endemol.nl Holland Sports & Industry  wwwihollandsportsindustry.com
ANP Engelbrecht Global Consulting HUP Hotel )
Verrijn Stuartlaan 7, 2288 EK, Rijswijk wwwanpnl Kerkhoofweg 75, 4835 GA, Breda www.engelbrechtgc.com Arkweg 3-17, 5731 PD, Mierlo www.hup.eu
Aon Risico Management EPESI Hypercube Business Innovation
Paalberglaan 2-4, 1105 AG, Amsterdam Www.aon.com Kuiperspoort 22, 4331 GS Middelburg www.epesi.nl Kromme Nieuwegracht 11-A, 3512 HC, Utrecht ~ www.hypercube.nl
Aristotle Technologies B.V. Equilog i-Vention ; ‘ '
De Rondom 70, 5612 AP Eindhoven www.aristotletechnologies.com Driesweg 10, 5455 RB, Wilbertoord www.equilognl Admiraal de Ruytersttraat 2, 3115 HB, Schiedam _ www.i-vention.nl
Athlon Eurocollege Ice-World International
Veluwezoom 4, 1327 AG, Aimere www.athlon.com Westblaak 139, 3012 KJ, Rotterdam www.eurocollegenl Weteringpad 7, 3762 EN, Soest www.ice-world.com
| Sport & Events Logistics B.V.

Avyna - In- and Outdoor Products European Turf Group www.europeanturfgroup.com R?t?: ;2 6';‘2); RW. ‘E)eu"\‘v;n SRR wwwimpecon
9405 TE, Assen, 7606 JA, Aimelo www.trampoline.n! Dragonder 13C, 5554 GM, Valkenswaard INCON‘I:ROL Sim'ulation SeIon,
B eca Exo Ligament B.V. Papendorpseweg 77, 3528 BJ, Utrecht www.incontrolsim.com

Ringwade 71, 3439 LM, Nieuwegein www.ballast-nedam.nl

BAM Utiliteits Advies

Postbus 54, 3980 CB, Bunnik www.bamutiliteitsbouw.nl

Beewan Sports Experience B.V.

Veembroederhof 5-7, 1019 HD Amsterdam www.beewansports.com

Bestronics BV - De Run 4545, 5503 LT, Veldhoven www.bestronics.nl

Bilderberg Hotels

Beukenlaan 52,6871 CL, Renkum www.bilderberg.nl

BlackBear Goaly

Minervum 7366, 4817 ZH, Breda www.blackbeargoaly.com

Bosch Rexroth B.V

Kruisbroeksestraat 1, 5280 AA, Boxtel www.boschrexroth.nl

Breda University of Applied Sciences

Monseigneur Hopmansstraat 2, 4817 JS, Breda www.buas.nl

Choices Programme

Postbus 10218, 2501 HE, Den Haag www.choicesprogramme.org

Coaches Betaald Voetbal

Postbus 1, 8000 AA, Zwolle www.coachesbv.nl

Consulates of the Kingdom of the Netherlands
Bezuidenhoutseweg 67, 2594 AC, Den Haag ~ www.government.nl
Content Stadium BV

Vliegtuigstraat 28, 1059 CL, Amsterdam  www.contentstadium.com
Corbel Partners B.V.

High Tech Campus 32, 5656 AE Eindhoven  www.corbelpartners.com
Coresta Sports

Science Park Eindhoven 5008, 6592 EA, Son www.coresta.n!

Molengraaffsingel 12, 2629 JD, Delft
Fan Engagement

Feyenoord Rotterdam
Van Zandvlietplein 3, 3077 AA, Rotterdam

www.exoligament.com

www.fanengagement.nl

www.feyenoord.nl

FGHS
Plesmanstraat 1, 3833 LA, Leusden wwwifghs.nl
Flexbord www.flexbord.com

Humberto Delgadoplein 1, 1102 JL, Amsterdam-Zuidoost
Flexotels BV - Zessprong 14, 5684 NV, Best

www.flexotels.com

Indoor Golf Arena www.indoorgolfarena.eu
Pedro de Medinalaan 7, 1086 XK, Amsterdam
Indu-Con BV - Jister 11,9001 XX, Grou

ING Wholesale Banking
Postbus 1800, 1000 BV, Amsterdam Zuid-oost

Inmotio Object Tracking
Hettenheuvelweg 8, 1101 BN, Amsterdam Zuid-oost

www.indu-con.com

www.ingwb.com

www.inmotio.eu

Invest Korea
iVentions Event Architects

Paseo de Gracia, 8-10, 1-1, Barcelona www.iventions.com

Fontys

De Lismortel 25, 2512 AR, Eindhoven www.fontys.nl

Janssen - Fritsen

Berkveld 1, 5709 AE, Helmond www janssen-fritsen.nl

Football Tourz

Stuyvesantstraat 9, 2023 KK, Haarlem
FootGolf Holland

Het Jaagpad 16, 3461 HB, Linschoten

wwwi.footballtourzcom

wwwi.footgolfholland.com

FreeSense Solutions www.freesense-solutions.com
Meerenakkerplein 21, 5652 BJ, Eindhoven
Game On Technologies

Stationsplein 27, 6221 BT, Maastricht www.game-on-technologiescom

Gemeente Amsterdam
Postbus 202, 1000 AE, Amsterdam

Gemeente Rotterdam Dienst Sport en Recreatie
Postbus 33100, 3005 EC, Rotterdam  wwwirotterdam.nl/sportenrecreatie

GeoJunxion
Rivium Quadrant 75, 2909 LC

www.amsterdam.nl

www.geojunxion.com

Creative TeChnOIOgy . . Glevmo Mobility Management
Hemmemaweg 22, 9076 PH, Sint Annaparochie  www.faber-av.com Graf-Adolf-Platz 15, 40213, Diisseldorf (D) www.glevmo.com
Crown Licensing Holding B.V. ~ www.crownlicensing.com Global Dressage Analytics www.globaldressageanalytics com
Postbus 75800, 1118 ZZ, Amsterdam-Schiphol PO Box 86, 5490 AB, Sint-Oedenrode
Cruyff Institute wwwcruyffinstitutenl — GP Smart Stadium
Laan der Hesperiden 118, 1076 DX, Amsterdam De Scheper 312, 5688 HP, Oirschot www.gpsmartstadium.com
C Sharp Sports Gracenote Sports
Computerweg 39, 3821 AA, Amersfoort www.csharpsports.com Binnenwal 2, 3432 GH, Nieuwegein www.gracenote.com/sports
Cyclis ' ' Grand Hotel Huis ter Duin
Hendrik van Veldekesingel 39a, 3500, Hasselt www.cyclis.nl Koningin Astrid Boulevard 5, 2202BK, Noordwijk www.huisterduin.com
DAV Producties Grass Valley
Edelgasstraat 58, 2718 TH, Zoetermeer www.dav-producties.nl Bergschot 69, 4817 PA, Breda www.grassvalley.com
DBT HOLLAND - Papehof 24, 1391 BG, Abcoude www.dbt.nl "
- - GrassMaster Solutions

De Johan cruyﬁ Foundation www.cruyff-foundation.org Galiérsweg 35A, 5349 AT, Oss www.grassmastersolutions.com
Olympisch Stadion 13, 1076 DE, Amsterdam Greenfields BV
Dentons Europe LLP Nylonstraat 7, 8281 JX, Genemuiden  www.greenfields-kunstgras.nl
Gustav Mahlerplein 2, 1082 MA. Amsterdam www.dentons.com

Grootgroener B.V.

DLL - Vestdijk 51,5611 CA, Eindhoven
Descol sports surfaces
Duurstedeweg 7, 7418 CK, Deventer

www.dllgroup.com

www.descol.nl

Designgoed

Cornelis Ketelstraat 47, 2806 SL, Gouda www.designgoed.com
Desso Sports BV

Postbus 215, 5340 AE, Oss www.dessosports.com

Digifit BV - Achterburgwal 55-1, 1012 DB, Amsterdam www.digifit.eu

Vriezenveenseweg 57a, 7641 PE, Wierden www.grootgroener.nl

Grouve Sports Management Group

Postbus 40, 7468ZG, Enter

Grupo Eurobrasil / Hollabrasil Ltda.

Lauwers 3, 5032 ZD, Tilburg www.hollabrasil.com.br

Hafkon - Schimmink 18, 5301 KR, Zaltbommel www.hafkon.nl

Han van den Wijngaard Motorsports Ct Itancy

Dokter Bauerstraat 5, Gorinchem
www.linkedin.com/in/hanvandenwijngaard

www.grouve-sport.com

JB Business Consultancy
Linnaeusstraat 2C, 1092 CK, Amsterdam
www.jb-online-advertising-and-social-media.com

Jogo - Stroombaan 4, 1181 VX, Amstelveen
Johan Cruijf ArenA

ArenA Boulevard 1, 1100 DL, Amsterdam ~ www.amsterdamarena.nl

WWW,jOgo.ai

Kaal Masten BV - Gasstraat Oost 7, 5349 AH , Oss www.kaal.nl
Kanjam Europe B.V.
Hessen-Allee 20, 7381 CA, Klarenbeek www.kanjam.eu

Kenniscentrum Sport en Bewegen
Horapark 4,6717 LZ, Ede www.kenniscentrumsport.nl

Kicks n Sticks
Sportlaan 10, 5062 JK, Oisterwijk

Kienbaum

Kingsfordweg 151, 1043 GR, Amsterdam
KIIP K6rossy Import Innovative Products
Dorpsstraat 33, 1657 AA, Abbekerk

King Of The Rivers

Postbus 1020, 6501 BA, Nijmegen wwwistichtingaquarius.nl
KNBLO Wandelsportorganisatie Nederland

www.kicksnsticks.eu

www.kienbaum.nl

www.eccotemp.nl

Postbus 1020, 6501 BA, Nijmegen www.knblo.nl
KNBSB

Kelvinbaan 48, 3439 MT, Nieuwegein www.knbsb.nl
Koninklijke Nederlandse Zwembond (KNZB)

Wattbaan 31, 3430 JE, Nieuwegein www.knzb.nl
KPMG Staffing & Facility Services BV

Postbus 75597, 1070 AN, Amsterdam www.kpma.nl
Kupan b.v.

Dames Jolinkweg 46, 7051 DL, Varsseveld www.kupan.com
KVLO - Postbus 398, 3700 AJ, Zeist www.kvlo.nl

La Gro Geelkerken Advocaten
Prinses Beatrixlaan 582, 2595 AM, Den Haag  www.lagrogeelkerken.nl
Leerkotte BV - Asveldweg 4-6, 7556 BP, Hengelo  www.leerkotte.n!
Lerenhardlopen.nl

Korenveld 9, 5236 WL, 's-Hertogenbosch
Loontjens Biljarts

Dam 21, 4331 GE, Middelburg
Losberger-De Boer

Laanenderweg 11, 1812 PW, Alkmaar

Lumosa Lighting
Ekkersrijt 4110, 5692DC, Son

www.lerenhardlopen.nl
www.loontjens.com

www.losbergerdeboer.com

www.lumosa.eu

Door2arabia Happy Idiots Maastricht School of Management
PO. Box 282, 7770 AG, Hardenberg www.door2arabia.nl Keizersgracht 2A, 5611 GD, Eindhoven www.happyidiots.nl Endepolsdomein 150, 6229 EP, Maastricht www.msm.nl
DrainTalent Company BV HazenhergHoefsloot Maluku Sport Facility Group Codperatie U.A.

Matjeskolk 23, 7037 DZ Beek www.draintalent.com

Esschebaan 25, 5282 JK, Boxtel www.hazenberghoefsloot.nl

Velperplein 23,6811 AH Arnhem www.maluku-united.com




Markteffect

Schimmelt 46, 5611 ZX, Eindhoven www.markteffect.nl

Prestum.nl

Postjeskade 57-3, 1058 DH, Amsterdam www.prestum.nl

SportSquare B.V.

Overhoeksplein 2, 1031 KS, Amsterdam www.sportsquare.com

Marree & Dijxhoorn advocaten (attorneys)

Zonnehof 31-35,3811 ND, Amersfoort www.mend.nl

Profitz - Torenallee 3, 5617 BA, Eindhoven
Prolyte Group - Industriepark 9, 9351 PA, Leek

www.pro-fitzbiz
www.prolyte.com

Sportuniek - Hemdijk 10,8601 XH, Sneek www.sportuniek.com

Sportunity
Marvin and Miles Propeaq .
Westerdoksdijk 40, 1013 AE, Amsterdam  www.marvinandmiles.com Saal van Zwanenbergweg 11,5026 RM, Tilburg ~ www.propeag.com Hoofdstraat 21-58, 7311 JT, Apeldoorn ORI
. o ProSoccerData StateCore BV
\'/v:é;%ts?%?swzwagg:\;;ggs www.match-smsnl Ninoofsesteenweg 132, 1700, Dilbeek www.prosoccerdata.com Veldzigt 3, 3454 PW, De Meern www.statecore.n!
MB Promotions PSV Eindhoven Studio2 Communications
Ekkersrit 7316, 5692 HH, Son TG o Postbus 886, 5600 AW, Eindhoven www.psv.nl Emmaweg 2, 3603 AM, Maarssen www.sporteronline.com
; ' : — Purelute Summa
I\I\I’llBldl?e[orl\)BV = Teglomes, 10, 54156/ Vel inbi| Sint Lambertusstraat 92, 5266AH Croimvoirt www.purejute.com Schuttershofweg 1D, 4538 AA, Terneuzen www.summavastgoed.com
ediala Pushing Dreams S

] ) uperSub Sporthases www.supersub-sportbases.com
Hogehilweg 19, 1101CB Amsterdam www.medialob.co Egelskoog 15a, 1822BM Alkmaar www pushingdreams.eu Produktieweg 52, 2382 PD, Zoeterwoude
Meijer Equestrian Surfaces PWXR . q

. - svikaworks www.svikaworks.nl
a:f:é:zvxl(igislgbisr\ﬁg\l/;\\lleenoord www.meijerpsb.nl Torenallee 20, 5617 BC, Eindhoven www.pillowswillow.com Tweede Hogerwoerddwarsstraat 31, 2023 VK, Haarlem
Franklinweg 8, 4207 HZ, Gorinchem www.merford.com QR-FIT - Van Heemstraweg 123, 6651 KH Druten www.gr-fit.nl Sweepﬁ
Meshlink Rahobank Juliana van Stolberglaan 161, 2595 CD, Den Haag
Ekkersrijt 4108, 5692DC, Son www.meshlink.nl Croeselaan 18, 3521CB, Utrecht www.rabobank.nl TDE
Metrica Sports RAI Amsterdam Torenallee 3, 5617 BA, Eindhoven www.tde.n!
Paasheuvelweg 40, 1105 BJ, Amsterdam  www.metrica-sports.com Europaplein 24. 1078 GZ, Amsterdam wwwrainl Team Jumbo-Visma
Middenduin corporate Finance Randstad H0|dil‘lg Rietveldenweg 47E, 5222 AP, Den Bosch  www.teamjumbovisma.nl

Langestraat 37, 3861 BM, Nijkerk www.middenduin.nl

Ministry of Foreign Affairs www.rijksoverheid.nl/ministeries/bz

Bezuidenhoutseweg 67, 2594 AC, Den Haag

Ministry of Health, Welfare and Sport

Rijnstraat 50, 2515 XP, Den Haag  www.rijksoverheid.nl/ministeries/vws

Ministry of Infrastructure and the Environment

Plesmanweg 1-6, 2597 JG, Den Haag
www.rijksoverheid.nl/ministeries/ienm

MJRTOM BV

Qverschiestraat 65, 1062 XD Amsterdam www.mjrtom.com

MoederscheimMoonen Architects
Weena-Zuid 132, 3012 NC, Rotterdam  www.moederscheimmoonen.nl

Molenkoning
Voederheil 6a, 5411RK Zeeland

Moovz
Zamenhofstraat 116K unit 3.03, 1022 AG Amsterdam www.moovz.nl
More2Win - Torenallee 3, 5617 BA Eindhoven  www.more2win.com

www.molenkoning.com

Movico - Daalder 9, 5753 SZ, Deurne www.movico.nl
Municipality Haarlemmermeer
Raadhuisplein 1, 2132 TZ, Hoofddorp www.haarlemmermeer.nl

MTD International B.V.

Clara Zetkinweg 4, 5032 ML, Tilburg www.mtd.net

Postbus 12600, 1100 AP, Amsterdam www.randstad.nl

RSI Sports Group www.recreationalsystemsint.com
Zeelbergseweg 35, 5555 LD, Valkenswaard

Red Bull
NDSM-Plein 26, 1033 WB, Amsterdam

Reddingshrigade Nederland
Dokweg 149, 1976 CA, IJmuiden

Remiqz
Willem Fenengastraat 4c, 1096 BN, Amsterdam

www.redbull.nl

www.reddingsbrigade.n!

Www.remigz.com

Rio de Janeiro football www.riofootballtour.com
Rijksdienst voor Ondernemend Nederland

Prinses Beatrixlaan 2, 2595 AL, Den Haag www.rvo.n!
Rosmark
Edeseweg 13, 6733 AA, Wekerom www.rosmark.nl

Royal HaskoningDHV

Laan 1914, no 35, 3818 EX, Amersfoort  www.royalhaskoningdhv.com

Royal Ten Cate

G. van der Muelenweg 2, 7443 RE, Nijverdal
S&L Job Solutions

Tobias Asserlaan 7, 2662 SB, Bergschenhoek  wwwisljobsolutions.nl
SABA Dinxperlo - Industriestraat 3, 7091 DC, Dinxperlo www.saba.nl

www.tencategrass.com

Nedap Security Management

Parallelweg 2, 7174 DC, Groenlo www.nedapsecurity.com/nl

Schenker Logistics Benelux B.V.

Europaplein 53, 1078 GW Amsterdam  www.dbschenker.com/nl-nl

Nationaal Sportscentrum Papendal

Papendallaan 9, 6816 VD, Arnhem https://papendal.nl

Netherlands Business Support Offices www.government.nl
Bezoudenhoutseweg 67, 2594 AC, Den Haag
NEK Logistics bv www.nekgroup.com

Prestwickweg 26, 1118 LB, Schiphol-Amsterdam
Nielsen Sports

Overschiestraat 182, 1062 XK, Amsterdam  www.nielsensports.com
Nijha BV - Postbus 3, 7240 AA, Lochem

NLcoach - Wattbaan 31-49, 3439 ML, Nieuwegein

NLinBusiness
Bezuidenhoutseweg 12,2594 AV, Den Haag  www.nlinbusiness.com

NOC*NSF
Papendallaan 60, 6816 VD, Arnhem

Noldus Information Technology
Nieuwe Kanaal 5, 6709 PA, Wageningen

www.nijha.nl
www.nlcoach.nl

www.nocnsfnl

www.noldus.com

Octane Fitness International www.octanefitness.com
Rivium Westlaan 15, 2909 LD, Capelle a/d IJssel

Octatube
Rotterdamseweg 200, 2628 AS, Delft www.octatube.nl
Ockyz www.ockyz.com

Rivium Boulevard 21-27, 2909 LK, Capelle aan den IJssel

Schmitz Foam Products
Produktieweg 6, 6045 JC, Roermond

SD Worx
Teteringsedijk 184, 4817 ML, Breda

SenTech Al - High Tech Campus 85, 5656AE, Eindhoven

SGL
Abr. Kroesweg 44, 2742 KX, Waddinxveen

Share Logistics
Bijdorp Oost 5, 2992 LA, Barendrecht

Shimano Experience Center
De Leeuwhof 2, 6301 KZ, Valkenburg

Sidijk BV - Pluto 1, 8448 CM, Heerenveen

Signgrass BV
Stokskesweg 9B, 5571 TJ Bergeijk

Slangen + Koenis Architects
Swammerdamweg 11, 3401 MP, lJsselstein

Smartgoals B.V.
Torenallee 32-06, 5617 BD, Eindhoven

Sohar Port and Freezone www.soharportandfreezone.com
PO Box 9, Postal Code 327, Sohar, Sultanate of Oman

Spierings & Swart Architectenbureau

www.schmitzfoam.com

www.sdworx.nl

http://sglsystem.com

www.sharelogistics.com

www.shimano-ec.com

wwwisidijk.com

WWW.sIgNgrass.com

www.slangenkoenis.nl

www.smartgoals.nl

One Million Hockey Legs www.onemillionhockeylegs.com
Koningin Astridboulevard 23, 2202 BJ, Noordwijk aan Zee

Online Golf Systems
Oranjeboomstraat 9, 4812 EJ, Breda

Orange Sports Forum
Schimmelt 40, 5611 ZX Eindhoven
Ormer ICT

Overschieseweg 323, 3112 NC, Schiedam
Ortec - Postbus 490, 2800 AL, Gouda
Pactive Motion

Onderstal 32,4631 NR, Hoogerheide

Pam

Zonneheuvelweg 8,6861 AE, Oosterbeek
Paliwigo

Hazeleger 74, 5431 HL, Cuijk

PhlleS www.lighting.philips.nl
Ekkersrijt 4303 Build HSB, 5692 DJ, Son en Breugel

PlasmaMade B.V.
Achthoevenweg 30, 7951 SK, Staphorst

www.onlinegolfsystems.nl

www.orangesportsforum.com

www.ormer.nl

www.ortec.nl

www.pactive.motion.n!

www.pamcoach.com

www.paliwigo.com

www.plasmamade.com

Pluijms
Polsar Klimelementen BV
Bieskemaar 3, 9735 AE, Groningen

PostNL
Prinses Beatrixlaan 23, 2595 AK, Den Haag

Pozyx - Vrijdagmarkt 10/201, B-9000, Gent

www.pluijms.com

www.polsar.nl

www.postnl.nl

WWW.pOZYX.I0

Isestraat 258, 5654 AM, Eindhoven
Sport & Health Strategy Consultants

www.spierings-swart.nl

Berlageplein 38, 2728 EG, Zoetermeer www.sahsco.com
Sport2B
J.P. Sweelincksingel 45, 2132 KM, Hoofddorp www.sport2b.nl

SportAan - Smitjesland 20, 6663 KH, Nijmegen www.sportaan.nl

Techonom
Torenallee 3, 5617 BA Eindhoven www.techonomy.nl
THB Vermogensheheer www.thbvermogensbeheernl

Dr Hub van Doorneweg 155, 5026 RC Tilburg

The Bridge business innovators

Stationsplein 1,3818 LE, Amersfoort www.thebridge.n!

The Orange Connection
Pilotenstraat 19, 1059 CH Amsterdam www.theorangeconnection.org

The Stadium Consultancy www.stadiumconsultancy.com
Jan Massenstraat 32, 1411 RW, Naarden

Tickets.com - Polakweg 10, 2288 GG, Rijswijk www.tickets.com
Tiledmedia

Goudsesingel 152, 3011KD Rotterdam www.tiledmedia.com
TNO

Anna van Buerenplein 1, 2595 DA, Den Haag www.tho.nl

TLS - BOCA Systems Europe

Rochussenstraat 291 B, 3023 DE, Rotterdam www.tlseurope.com

Topsport Limburg
Postbus 384, 6130 AJ, Sittard www.topsportlimburg.nl
Topsport Amsterdam www.topsportamsterdam

Olympisch Stadion 14, 1076 DE, Amsterdam

TRANSFER Latin Business Consultancy

Puntegaalstraat 179, 3024 EB, Rotterdam www.transfer-lbc.com

Triple Double

Torenallee 3, 5617 BA, Eindhoven www.tripledouble.nl
TrueKinetix

Satellietbaan 37,2181 MG, Hillegom www.truekinetix.com
TU/e

PO Box 513, 5600 MB, Eindhoven www.tue.n!
Twynstra Gudde

Stationsplein 1, 3818 LE, Amersfoort www.twynstragudde.nl

Uniglobe Westland Travel

Turfschipper 51,2292 JC Wateringen westland.uniglobe.nl

United - Postbus 2202, 1200 CE, Hilversum www.United4all.com
Van den Wall Bake Consult bv

Postbus 643, 1200 AP, Hilversum www.vdwbconsult.nl

VDL Groep

Wekkerstraat 1, 5652 AN, Eindhoven www.vdlgroep.nl

Vekoma Rides Manufacturing

Schaapweg 18, 6063 BA, Vlodorp www.vekoma.com

Vissers Legal

Julianaplein 8,5211BC's Hertogenbosch www.issers-legal.nl

Volans Rowing

Molengraaffsingel 12, 2629 JD, Delft www.volansrowing.com

Von Orange

Stationdwarsweg 49, 7461 AS, Rijssen WWW.VONOrangsesup.com
Wagner Group

Postbus 1332, 9701 BH, Groningen www.wagnergroup.n!

Wavemakers United Foundation
Fluwelen Burgwal 58, 2511CJ, Den Haag www.wavemakersunited.com

SportBizz

Postbus 86, 5490 AB, Sint-Oedenrode www.sportbizz.nl WeDoWow - Akkerwinde 38, 6663 GE, Lent www.wedowow.n!
Sporters United Winning Mood

Rijnkade 192, 1382 GT, Weesp www.sportersunited.nl Waterwolf 1, 6681 TH, Bemmel www.winningmood.com
SportExperience

Torenallee 3, 5617 BA, Eindhoven
Sportivation
Mondriaanstraat 15,5151 WE , Drunen

Sportlife Management www.sportlifemanagement.com
Johan de Wittlaan 12, 2517 JR, Den Haag

Sport-Netwerk.nl

Torenallee 3, 5617 BA, Eindhoven
Sport Technologies

Cavalier 1,3897 AA, Zeewolde

Sports & Technology
Torenallee 3, 5617 BA, Eindhoven
Sports Pitch Engineering www.sports-pitch-engineering.com
Anne Aleidalaan 56, 3832 KT, Leusden

Sportinnovator www.sportinnovator.nl
Laan van Nieuw Oost-Indié 334, 2593 CE, Den Haag

Sportservice Nederland BV
Postbus 338, 2000 AH, Haarlem

www.sportexperience.org

www.sportivation.n|

www.sport-netwerk.nl

www.sport-technologies.nl

www.sportsandtechnology.com

www.sportservicenl.nl

Wittelijn.nl - Honderdland 239, 2676 LV, Maasdijk ~ www.wittelijn.nl

WorldFoothallDevelopment

Enschede www.worldfootballdevelopment.com

World Tang Soo Do Association
2436 Hanford Road, NC 27215, Burlington - www.worldtangsoodo.com
WTS World Tax Service BV

Postbus 19201, 3001 BE, Rotterdam www.wisnl.com

Yalp

Nieuwenkampsmaten 12, 7472 DE, Goor www.yalp.nl

You.FO

Spuistraat 12, 1012 TS, Amsterdam www.you.fo

ZOPFI BV sustainable business development

Versantvoortstraat 28C, 5615 AR Eindhoven www.zopfi.eu
Zuyd Hogeschool, opleiding Biometrie

Nieuw Eyckholt 300, 6419 DJ, Heerlen www.zuyd.nl
Zwarts en Jansma architects

Postbus 2129, 1000 CC, Amsterdam www.zja.nl
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SIGNGRASS

synthetic grass design

Signgrass ° - Your partner for custom made logos,
sprinttracks and designs in synthetic grass.

www.signgrass.com

THE NETHERLANDS — T +31 (0)497 5725 45 — E info@signgrass.com
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ur success
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ECOSYSTEM INNOVATIVE SPORTS

B

STARTUPS STRENGTHENS

s R S s e

THE DUTCH SPORTS SECTOR

Innovation is important because it stimulates growth, provides a competitive

advantage, and helps organisations adapt to changing markets. This applies to

the business world, but certainly also to the sports sector. Eric van der Veen,

community manager at Sportinnovator, explains why a strong ecosystem around

sports startups is so crucial.

"In the Netherlands, we have a unique sports
infrastructure with our countless amateur sports
associations, but it's also quite traditional,
Van der Veen starts off his argument. "You see
that young people, in particular, have different
needs these days. So it's important that clubs
and other sports providers innovate their range
of sports in order to appeal to Gen Z. The sports
sector must continue to evolve."

Sports Innovation in the Netherlands

The Netherlands is performing very well in
elite sports. According to Van der Veen, this is
partly due to its well-organised infrastructure
for knowledge and innovation. "The Sports
Innovation  Monitor shows that sports
organisations create more new solutions than
the average organisation in our country.
Van der Veen does, however, note that these
innovative solutions are not always equally
groundbreaking. "Compared to other sectors,

the sports sector is particularly strong in
adopting each other’s innovations, less so in
developing them independently." The Monitor
also shows that the innovation capacity of
sports  organisations  significantly  improves
when they collaborate with external parties
specialising in sports innovation. "Club sports
in the Netherlands and the federations still
have room for improvement in the area of co-
creation,"Van der Veen concludes.

SportUp Boost

To support innovative entrepreneurs in their
early stages, SportUp Boost NL was launched
last year. This program gives sports startups
the opportunity to develop and scale their
ideas faster, contributing to the innovation and
strengthening of the Dutch sports sector. Van
der Veen explains: "To be eligible to participate
in the SportUp Boost program, you first need a
good idea that has already been developed to

A Partners SportUp Boost NL: Innovatielab Thialf,
Cluster Sports & Technology, Orange Sports Forum
and Sportinnovator (on the right: Eric van der Veen)

some extent. You also need to have the ambition
to turn it into a business. And the innovation has
to be scalable."

In the program, startups are first confronted
with the basic question whether there is a
market for their sports innovation. "What you
often see with startups is that innovators fall
in love with the solution but lose sight of what
problem they're actually solving," Van der Veen
observes. Participants in SportUp Boost NL are
challenged to answer the question who their
innovation is intended for. "Especially if you've
developed something for elite sports, your
market is very small, and the chances of a viable
business model are usually slim. Then you need
to consider whether your innovation can also be
applied in another field, such as healthcare. This
way, sports serves as a launching market for an
innovation that can ultimately be applied in
other sectors as well."
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Customer journey startups in sport (TRLs 4-9)

Sport Innovation Ecosystem

Sportinnovator's mission is to stimulate and
propagate innovations. To this end, it has built an
entire ecosystem consisting of Sportinnovator
centers, sports institutions, businesses, know-
ledge institutions, and municipalities. Through
this ecosystem, innovations are supported
and stimulated in various phases of their
development. Van der Veen: "In our case, it
starts with the Sportinnovator centers, which
are breeding grounds for innovation. Starting
from there, startups can apply for our calls and
other forms of early-stage financing. After that,
they can access the Sportinnovator Academy
and participate in the SportUp Boost program.
In subsequent phases, there is often a need for
funding, and various programs, funds, and
venture capitalists are available, such as NL
Sport Tech Ventures, Sports Innovation League,
and the Dutch Sport Tech Fund."

Innovating for a future-proof sports sector

Van der Veen is optimistic about the sports
innovation culture in the Netherlands. He's
enthusiastic about the SportUp Boost program
and the positive drive of the innovative

Dzjie

Super Star Academy

This platform was specifically developed to help coaches save time
and provide a pedagogical boost to the development of amateur
football players. Founder Bart de Ruijsscher: "We focus on the individual
development of players. The Super Star Academy app ensures that children
get more joy from their development and can also contribute more to it
themselves. SportUp Boost offered me a relevant network of people who
can truly help develop the platform. | received feedback primarily on how to
turn my innovation into a business. It was fantastic to be part of a group of
people who are truly knowledgeable about the world of sports. | found that
to be a very positive experience.”

Helps create a resilient Netherlands by strengthening sports clubs with
smart, future-proof business networks. Through better insights and
targeted activation, Dzjie helps networks grow. Co-founder Niels Glerum:
"We support sports clubs in their ambition to grow and the resources to
invest in a business network that suits them. These can be both elite and
amateur sportsclubs. SportUp Boost has particularly helped us refine our
revenue model and strategically assess our market proposition. We have
also been able to expand our network significantly, enabling us to achieve

entrepreneurs in the program. "I hope the
number of participants continues to grow
and that all the startups can scale up their
development through SportUp Boost. Only by
continuing to innovate can we ensure a healthy
and future-proof sports sector."

the desired growth into a scalable company.”

s Fitycal

An innovative fitness tracker using an advanced 3D scanning technology
to provide detailed insight into your physical development. CEO Adil
Hanafi: "With Fitycall, we want to make fitness tracking simple, effective,
and motivating. SportUp Boost helped me figure out how to start and
grow a business. It provided incredibly valuable information that | really
needed at the time. | learned how to create a business plan. | can find that
on YouTube, but it's completely different when you're in a classroom with
a teacher explaining and providing direct feedback. You also learn about
target audiences, your growth strategy, how to generate leads, and how
to plan your next steps. The networking was also fantastic. It's truly a
complete package."

For further information:
sportupboost.nl
eric@sportinnovator.nl
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DIGITAL STADIUM ACCESS AND
INCREASING FAN ENGAGEMENT

In recent years, various Dutch foothall stadiums have been extensively experimenting with smart technology designed to
contribute to a positive stadium experience. One of these pilots took place at PSV in the Philips Stadium in Eindhoven.
Manager Strategy Damian Bott explains how PSV, by introducing personal digital access and innovative sound

visualisation, is creating a safe and positive atmosphere in the stands.

E Helland Sports & Industry @ @ @

Personal digital access simply means that as a
supporter, you no longer need a paper ticket
or hard plastic season club card to enter the
stadium, but a digital ticket in your club's
app. Not surprising in an era where almost
everything has become digital. In recent
months 85% of PSV season club card holders
have switched to personal digital access, with
regular tickets to follow later.

Benefits of personal digital access

Damian Bott: "Personal digital access is impor-
tant for PSV from a security perspective. We
want to know who is in the stadium. If there's
an incident in the stadium, we want to be able
to act quickly and apprehend the person who

<« Damian Bott

is misbehaving. This is easier when the access
system is personalised. It's also important that
this system allows PSV to communicate directly
with everyone who comes to the stadium. This
has major advantages for supporters, allowing
us to serve them more effectively. Digital access
also improves the supporter flow so people
can enter the stadium more quickly. The app
also allows supporters to easily transfer their
seats digitally to family or friends or simply put
them on offer through PSV Resale. This reduces
the number of empty seats. Moreover, the app
is less susceptible to fraud than some current
solutions, making black-market trading a thing
of the past. And digital tickets are, of course,
more sustainable."



The technology that enables personal digital access was developed
by the Zwolle-based software company Siip. CEO Remco Voorhorst:
"When you buy a ticket through the PSV App, you must identify yourself
once. Our technology links this information to your right of access to
the stadium. Technically, you don't receive a ticket that gets you in, but
you are on your club’s guest list."

"Our technology complies with all privacy laws and regulations. Your
identification information is encrypted in a digital vault on your phone.
It is not stored in a central database and is not managed by PSV. Only
your essential data is shared with the club when you accept a ticket. All
this personal data is deleted thirty days after the match. Safe, honest,
and reliable. That's what matters most to us."

Pilot and phased rollout

Having said all this, PSV didn't rush into introducing digital stadium
access. It is being implemented in phases this season and was preceded
by a pilot program with thorough evaluations and feedback from test
users. The technology that enables personal digital access came with
the introduction of a renewed PSV App. "Our starting point is user-
friendliness," Bott emphasises. "That's why we wanted to make sure
everything worked properly before we launched it. If a user has problems
with the PSV App or doesn't understand it, we will resolve it together with
the supporter. On match days, we've set up a service desk, and outside of
matches, supporters can contact our FANdesk for this."

Linking with your ID

Supporters have to identify themselves once for personal digital access
by scanning their ID in the PSV App. This can be sensitive for privacy
reasons. Bott: "A valid point. That's why we've ensured that everything
is properly arranged, both legally and technically. We received a lot of
support from the government (state attorney) and the KNVB (Royal Dutch
Football Association). We ask our supporters for information, so we also
have a duty to show them that we're doing the right things with it. We
call it 'Show me you know me. There was therefore no significant
resistance when we launched personal digital access. This is, of course,
also because we at PSV have the trust of our supporters. We handle that
with the utmost care."

Fangage for Football

A second component of the pilot project conducted at PSV involves
detecting and combating unwanted chants, racism, and discrimination
using acoustic sensor technology developed by Eindhoven-based
technology company Sorama. Damian Bott explains how it works:
"Sound cameras installed above the stands capture sound and
recognise whether it's singing or chanting. The security officer listening
in can use the system to determine whether it's a supporter song or an
unwanted chant. It's a tool, an enrichment of the security officer's eyes
and ears."

Visualised sound

PSV uses this technology not only to identify inappropriate behaviour,
but also to positively influence the atmosphere in the stadium. Bott: "We
developed a heat map for this purpose, allowing us to visualise sound in
the stadium. This offers a wide range of possibilities for engaging fans
before, during, and after the match. For example, we can show on our
screens that a cheering stadium produces the same number of decibels
as a Boeing 747 taking off."

QR code to Sorama-video
explaining the sound visualisation.

By visualising the supporters' interactions, PSV expects to strengthen
the atmosphere and sense of community in the stadium. "By enhancing
a positive ambiance, you immediately drown out negative voices,"
says Bott. "And of course, you always want your supporters to make
themselves heard because that has a major impact on the players.
That's how we cheer PSV on to win the league."

The pilots at PSV are part of the project "Smart Technology
against Racism and Discrimination in Football Stadiums."
This program uses test setups of smart image and sound
technologies to explore solutions that combat racism and
discrimination in football stadiums. Solutions focus on personalised
access; better detection and recording of racism and discrimination,
both in image and in sound; and predicting and influencing
supporter behaviour. The project is supervised by Sportinnovator.

More information:
www.sportinnovator.nl
Paul van der Kolk
paul@sportinnovator.nl
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Part of CTS & EasyLock, G2G offers
100% recycled artificial turf made
from reusable polyester, setting a new
standard in sustainability. The G2G
project is affiliated with FIFA and the
Innovation Programme.

Designed for families and communities,
Versacourt offers the ultimate athletic
court system that guarantees high
performance, safety, and durability for
all sports enthusiasts.

Delivering Elegance and function,
Shades Concepts provides elegant
coverings for padel courts, ensuring play
continues rain or shine.

RAISING THE BAR ON

GROUP

DUOL
]

Engineering sustainable air-supported
structures, DUOL’s airdomes feature
the DUOL ECO membrane system,
providing superior insulation and

reducing energy costs while maintaining

peak performance.

INSTANTCOURTS

A versatile modular system,
InstantCourts enables multisport
setups in any location, making sports
accessible everywhere with minimal
effort.

@)/COURT

TWO SMART COURT SYSTEMS

Roll System | Instant Pickleball action.
Roll out and Play!

Tile System | A premium, permanent
court engineered for performance and
durability

"‘M-var-;yg,‘ﬁ ;

RSI SPORTS

EASYLQCK

PANELS

A one-of-a-kind base system for
artificial turf fields, TurfPanels ensure
consistent safety, unparalleled stability,
superior drainage, and world-class
performance—all in one solution.

€l polyprint
]

Basketball / Pickleball/ Multi sports
Court printing solution that lets you fully
customize your court’s appearance.
Whether you’re promoting a brand or
representing a club, your court becomes
your canvas.

h.l"; RS

Reliable, Sustainable, Innovative
Sports Infrastructure

RSI Sports Group is a global leader,
delivering cutting-edge, sustainable
sports infrastructure.

RSI Sports Group

We don't just build
infrastructure, we innovate,
disrupt, and lead the future
of sports.

b >>>>

SPORTS INFRASTRUCTURE

www.rsisportsgroup.com




ARE YOU LOOKING FOR A SOLUTION?
WE HAVE THE ANSWER!

@ 085 48 91150

HAZENBERG
H LoersLooT

Your provider for all your graphical productions and more.

® Reasona ble prices & Persona | Advice ® Fast delivery
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WITH THE 2027 BEACH VOLLEYBALL
WORLD CHAMPIONSHIPS, THE BAR
IS RAISED ONCE AGAIN

1Y ia
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In 2015, the world watched in awe as the Netherlands
hosted an innovative and spectacular Beach Volleyball
World Championship on some of the country’s most
iconic locations. In 2027, the Dutch Volleyball Federation
(Nevoho), TIG Sports & Events, and four host cities and
provinces will join forces once again - with the same

ambition: to create a lasting legacy.
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The Dutch approach to sport is unique:
organizing major sporting events can
confidently be entrusted to this small country,
and creating an event with great social impact
has become a Dutch trademark. The Dutch
Volleyball  Federation (Nevobo) has long
been one of the sports organizations in the
Netherlands taking the lead in this area.

With  the 2027 Beach Volleyball World
Championships, the organization aims to build
on the success and insights gained during
the 2015 World Championships. Once again,
the tournament will be held in four cities, at
iconic locations. Each participating team will
receive the stage it deserves — everything will
be played on a center court. In short: perfect
conditions for players and an unforgettable
experience for fans.

Building bridges

One of the key insights has been that sport is
an excellent means to build a bridge to society.
Even before 2015, Nevobo recognized the
economic and social value of volleyball and
has since expanded that focus to a global scale.
The federation is actively involved in numerous
development projects, now also supported by
the International Volleyball Federation (FIVB).

This aligns with the United Nations' Sustainable
Development Goals (SDGs), which have also
been embraced by the IOC and governments
worldwide. The programs *Volleyball4Life*
and *We Lead Volleyball Together* are just two
examples of projects that align with these SDGs
and demonstrate how volleyball can contribute
to positive social change. At the 2027 World
Championships, these SDGs will be naturally
and purposefully integrated into every part of
the event.

Identity

The vision is clear: to create the most
sustainable beach volleyball event ever. "Equal
opportunities, inclusion, and a healthy lifestyle"
will be woven into the DNA of the event. Each
host city will embrace specific SDGs that fit its
unique identity.

The Hague, known as the City of Peace and
Justice, will promote peace initiatives, while
Rotterdam — as Europe’s economic engine and
port city — will focus more on *Decent Work
and Economic Growth*,

Rotterdam’s southern district (Zuid’) is also the
most multicultural area of the city, with more
than and corresponding
challenges in integration and inclusivity. Around
the 2027 World Championships, a program
will be developed together with the FIVB
and the Volleyball Foundation to strengthen
life skills and gender equality, particularly for
young women (who often face more societal
challenges than boys).

150 nationalities

Track record
TIG Sports & Events and Nevobo have an
impressive track record in event organization.

A recent example was the 2022 Women's
Volleyball World Championships. That event
introduced healthy food as part of the event
experience, setting a new standard. In addition,
team presentations in the heart of Apeldoorn
and the pairing of international teams with
small towns in the region were successful
initiatives to strengthen connections with local
fans and sports enthusiasts.

Moreover, the creation of multiple volleyball
inside a single football stadium
(Gelredome) proved to be a great success.

courts

In earlier years, the Netherlands also proved its
role asaninnovator, forinstance by transforming
the *King of the Court* training concept into
an official format and competition — which
has since grown into an exciting new branch
of beach volleyball, attracting an increasing
number of fans and media worldwide.

E Helland Sports & Industry @ @ @



Efficiency

Working with cities that have frequently hosted
such events, even after 2015, has its advantages
— including efficiency and decisiveness.

"We have been working with Nevobo for more
than twenty years, and the FIVB has also
hosted many events in our city. The Hague has
grown into the beach volleyball capital of the
Netherlands, and it has become part of our
DNA," said Hilbert Bredemeijer, alderman of The
Hague, where the semifinals and finals will be
played in a floating stadium on the Hofvijver,
next to the epicenter of the Dutch government.
Amsterdam (Museumplein), Rotterdam
(Rijnhaven), and Apeldoorn (Marktplein) will
also feature locations that will undoubtedly
draw attention.

Legacy

The experience of all partners should lead, in
the summer of 2027, to another high-quality
event with lasting social impact — one that
will become a new blueprint for future global
volleyball events, where the power of sport can
increasingly be used to inspire and connect
communities around the world.

The 2015 Beach Volleyball World Champion-
ships already served as a great source of
inspiration for the organization of the 2023
World  Championships in  Mexico. "I am
convinced that with this World Championship,
we will once again make history and create
an unforgettable experience and memory
for countless fans — and certainly set a new
standard in taking social responsibility in sport,"
said Peter Sprenger, president of Nevobo.




The smart solution for
digital identity

Secure, simple and smart digital
identification

Smart solutions for stadiums, leisure,
healthcare, hospitality and aviation

Your identity, your control: in charge
of your own data

Solving today’s challenges with fast & reliable identification
ONLINE IDENTIFICATION | AGE VERIFICATION | SEAMLESS ACCESS | BIOMETRICS

identification verification authentication

fastid.com




KPMG
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Whether you're an entrepreneur looking to get started,
an innovative, fast-growing company, or an established
company looking to an exit, we understand what

Is important to you and can help you navigate your
challenges — no matter the size and stage of your
business. You gain access to KPMG's global resources
through a single point of contact — a trusted adviser to
your company. It's a local touch with a global reach.




Go for Gold
with DSV

DSV is a major player in the field of sports
events. Sporting events are becoming larger,
more important and more complex.

The wishes and requirements of sports
associations, sponsors, media and suppliers
are also increasing.

w Global Transport and Logistics

As a logistics partner with offices and own people worldwide,
we know the complexity of the event industry like no other.
Where most people only see the front of the sporting event,
we make ourselves strong at the back.

The implementation of security systems and complex
customs formalities, order picking/packing and providing
just-in-time delivery at the venue is part of our services.
Not only do the athletes go for gold, but also our employees
at DSV.

Even if your logistics requirements are varied and complex,
DSV will arrange it for you — carefree and efficiently.

Curious about what we can do for you?
Contact our Fairs & Events team at DSV in the Netherlands via
tel. +31 202253980



STAY FRESH

When the heat is on, MTD brings the cool.
Meet our new Misting Arches and Misting Fans,
creating instant refreshment when needed.

Effective dispersion for maximum cooling effects

Pure and clean water with regular quality checks

Our Misting Fans keep both people and horses cool & healthy

The sleek design of our Misting Arches make them eyecatchers at any event
Achieve your sustainability goals by using recycled water from our Silver Label unit

cCocococcoC

Elevate your brand or event by interconnecting multiple units

and create social hubs, where people gather and cool down — TN
during the hottest moments of the day. /

WWW.MTD.NET
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TAKE CONTROL OF YOUR GAME

UNLOCK THE POWER OF PLAY WITH THE
BALLIE APP AND SMART BALL! CONNECLT,
CHALLENGE, AND MOTIVATE RIDS TO
MOVE WITH INTERACTIVE GAMES,

LIVE TRACKING, AND FUN COMPETI-
TIONS ALL POWERED BY OUR APP PER-
" FECT FOR SPORTS SHOPS, SCHOOLS,

" AND ACTIVITY CENTERS LOOKING TO

" INSPIRE THE NEXT GENERATION
THROUGH TECH-DRIVEN FITNESS. LET'S
MAKE MOVEMENT EXCITING TOGETHER!

WWW.GETSMARTBALL.COM

yownload on the

C
App Store |

” Eos.gle Play
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A Public-Private Partnership drives
Dutch sports innovation toward
the U.S., ahead of the 2026 FIFA
World Cup and LA28 Olympic and

Paralympic Games

Over the next three years, the United States will
become the center of the global sports world.
With the FIFA World Cup 2026 and the Olympic
and Paralympic Games Los Angeles 2028,
the stage is set for two of the biggest events
on the planet. For the Netherlands, it's more
than a sporting opportunity, it's a moment to
strengthen international business, showcase
innovation, and position Dutch expertise in
one of the most dynamic sports markets in
the world.

To achieve this, a public-private partnership
was initiated by the Netherlands Enterprise
Agency (RVO) and various Dutch diplomatic
missions in the United States, in which the Royal
Netherlands Football Association (KNVB) and
Orange Sports Forum (OSF) joined forces to
coordinate this effort on behalf of the private
sports sector. This program, coordinated on
the public side by the Netherlands Enterprise
Agency (RVO), the Ministry of Foreign Affairs,
the Ministry of Health, Welfare and Sport and
the Dutch diplomatic missions in the United
States, aims to create concrete business
opportunities and partnerships for the Dutch
sports sector in the United States in the run-up
to the World Cup and the LA28 Games.

Unlike earlier Partners for International Business
(PIB) programs, this initiative takes a more flexible
and inclusive approach. Instead of forming a
closed consortium, companies and organizations
can join on a project-by-project basis.

The goal is to create a dynamic platform where
every Dutch sports-related organization with
international ambitions can participate. From
sports technology and infrastructure to fan
engagement and sustainability, it's about telling
the Dutch story together in the U.S.



L Rijksdicssi voot Oadernerrand
Rirdherland

This modular structure increases accessibility
and ensures broad representation across the
Dutch sports ecosystem. The first activities
show strong enthusiasm from businesses, with
more than 30 companies already joining the
Sports Trade Mission to Los Angeles in October
2025, ranging from established players with an
existing U.S. presence to newcomers eager to
take their first steps in the American market.

The program will be jointly coordinated by the
KNVB and OSF, each taking the lead at different
stages. The KNVB will focus on the run-up to the
FIFA World Cup 2026, while OSF takes the lead
toward LA28.

Both organizations will work closely with public
partners such as RVO, the Consulates General in
Miami and San Francisco, and the Netherlands
Business Support Office (NBSO) in Los Angeles.
Existing initiatives, including NLA Hub, will be
involved as well.

According to the RVO market study The U.S.
Market for Sports Innovation (2022), the US.
sports industry represents an annual economic
impact of roughly $500 billion.

Sports in the US. is not just entertainment,
it's an integrated sector tied to education,
infrastructure, and innovation. That opens
enormous opportunities for Dutch companies
active in sportstech, smart venues, sustainability,
community sports, and much more.

Los Angeles

The study identifies four key segments where
Dutch expertise aligns closely with U.S.
market demand:

- Green Venues - sustainable sports
facilities, circular infrastructure, and
efficient energy and water management;
Innovative Fan Engagement —
digital and immersive technologies
to enhance the fan experience;

- Enhanced Sports Performance -
high-tech equipment and medical
innovation for athletes;

- Community Sport / Sport for All -
inclusive participation models and
social impact through sport.

These segments connect directly with
OSF's strategic pillars and the sustainability
commitments of the LA28 Impact &
Sustainability ~ Plan,  which emphasize
community legacy, inclusivity, and innovation.

SportsForum

J N Mindsteris wan
Buimniandse Laken

The Netherlands is internationally recognized
for its integrated approach to sports, combining
technological innovation, social impact, and
sustainability. From smart data analytics and
high-tech surfaces to circular stadium design,
Dutch companies have become leaders in
sustainable sports solutions.

That expertise resonates strongly in the U.S.
market. The LA28 Games are about much
more than elite sport, they're about the future
of Los Angeles as a sustainable, resilient and
innovative city. The Netherlands can be a
strategic partner in that transformation.

stry

Sports & Indu
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A great example of the growing collaboration
is the upcoming Dutch Sports Mission to Los
Angeles (October 2025), coordinated by OSF in
partnership with among others RVO, NBSO LA,
the Consulate General in San Francisco.

Over 30 Dutch companies and institutions will
join the delegation, representing the fields of
Sports Infrastructure and SportsTech & Media.
The program includes visits to SoFi Stadium, the
Intuit Dome, Crypto.com Arena, and AECOM,
as well as high-level workshops and network
events with U.S. city officials, architecture firms,
and sports organizations.

It's not just about export or trade, it's about

The timing is ideal. Los Angeles and other host
cities are preparing for a massive investment
wave in infrastructure, sustainability, and
community development. The "28 by 28"
program, part of the city’s Olympic plan,
prioritizes dozens of projects, from mobility and
water management to sustainable construction,
all areas where Dutch companies excel.

The LA28 Games are positioning themselves as
"Games for All of LA emphasizing inclusivity,
youth development, and social cohesion.
This vision aligns perfectly with the Dutch
philosophy: of Sport for All, where sport acts
as a bridge between health, innovation,
and community.

Through initiatives  like this Public-Private
Partnership, the Netherlands is not only seeking
business, it's aiming to leave a lasting impact on
how sport and society connect.

Combining the networks and strengths of the
KNVB and OSF, we can act as the connective
tissue of the Dutch sports and vitality
ecosystem, linking businesses, governments,
and knowledge institutions, from grassroots
development to global events.

This Public-Private Partnership marks a strategic
evolution in how the Netherlands approaches
international sports business. By uniting public
and private forces, it transforms major events

knowledge exchange, innovation, and building
long-term partnerships that last beyond 2028. In
order to be successful in the US. and establish
sustainable partnerships, companies need to
invest and to co-create solutions that leave a
positive legacy long after the Games are over.

A week full of inspiration, innovation, and international collaboration
during the Dutch Sports Mission to Los Angeles in October 2025.
With over thirty companies and organizations from the Dutch sports
ecosystem, the delegation explored how innovation, sustainability, and
cooperation can shape the future of sport in the lead-up to major events
such as the FIFA World Cup 2026 and the Los Angeles 2028 Olympic and
Paralympic Games.

The mission kicked off at the LA Sports Innovation Conference in the
brand-new Intuit Dome, where more than 35 international speakers
shared their visions on the future of sport. The strong Dutch presence
underscored the Netherlands’ reputation as a leading nation in sports
innovation and sustainable solutions.

Throughout the week, the delegation visited world-class sports venues
including SoFi Stadium, Crypto.com Arena, Dignity Health Sports Park, and
the Intuit Dome, icons of Los Angeles’ambition and innovative strength.
Valuable connections were also established with local policymakers,
sports organizations, and Dutch experts active in the U.S,, including Bob
Heere, Danny Cortenraede, and Sacha van der Most van Spijk.

like the World Cup and LA28 into platforms for
innovation, diplomacy, and sustainable growth.
As the countdown to 2026 begins, one thing is
clear: The Netherlands is ready, not only on the
field, but also in the global ecosystem of sport.

Highlights included matchmaking sessions at the LA Kings, the Sports &
Sustainability Workshop, and a networking reception hosted by Honorary
Consul Reinout Oerlemans. The week was all about knowledge exchange,
connection, and strengthening collaboration between the Netherlands
and Los Angeles.

The Dutch sports ecosystem continues to make an impact worldwide:
ranked #6 at the Olympic Games, #4 at the Paralympic Games, with
over 60% sports participation, a Social Return on Investment of 2.76,
and an export value exceeding $1.25 billion. Dutch companies have
long played a structural role in iconic events such as the Olympic and
Paralympic Games, FIFA World Cups, and the Super Bowl, as well as in the
development of state-of-the-art sports facilities like the Intuit Dome.

The mission to Los Angeles marks not an endpoint, but a new chapter.
Together with public and private partners such as the Netherlands
Enterprise Agency (RVO), the Ministry of Foreign Affairs, the NBSO Los
Angeles, the Consulate General in San Francisco, the Consulate General
in Miami, and the Netherlands Embassy in Washington, the Netherlands
continues to build sustainable international partnerships towards LA28
and beyond.
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SPORTS INNOVATION LEAGUE:
STARTUPS DRIVING PARTICIPATION
IN SPORT

How can we ensure that millions of
Dutch people exercise more often
and enjoy doing so more? This is the
question at the heart of NOC*NSF's
Sports Agenda 2032. The goal is for
12 million people to engage in sport
or exercise three times a week, and
for 14 million people to experience
joy through sport every week - either
actively as athletes or passively as
fans. As the largest supporter of sport
and physical activity, Nederlandse
Loterij (Netherlands Lottery) actively
contributes to this goal. In 2024,
Nederlandse Loterij, together with
NOC*NSF and Rockstart, launched
the Sports Innovation League: a
programme designed to accelerate
and implement fresh ideas from the
world of startups. Its mission is clear:
to get the Netherlands moving on a

E massive scale.

A breeding ground for sport

The Sports Innovation League is a breeding
ground where sport and technology challenge
each other. Startups, experts and sports
organisations collaborate to develop innovative
ideas that encourage people to take part in
sport and physical activity. This includes smart
training methods, digital fan experiences or
sustainable solutions for clubs and events.
It is a testing ground where concepts are
implemented in practice — from locker rooms
to stadiums. The Sports Innovation League is
rapidly becoming the place where the sport of
tomorrow starts today.

Why Nederlandse Loterij is

organising the Sports Innovation League
Nederlandse Loterij was founded by sport, for
sport. A significant part of its annual revenue
still flows back into sport — €54.6 million in 2024
alone. This contribution keeps sport accessible
to everyone. However, funding alone is not
enough. To engage new generations, fresh
ideas are needed. That's why Nederlandse
Loterij, NOC*NSF and Rockstart joined forces
to create the Sports Innovation League: a
programme that not only offers startups a
stage, but also provides them with the network
and resources to grow.

A flying start

The first edition of the Sports Innovation
League attracted significant interest — with
68 applications. Nine startups were selected
for a four-month intensive programme. With
mentorship, workshops and access to a wide
network, they learned to professionalise,
internationalise and scale their innovations.
The programme opened doors to sports
federations, municipalities and investors.



From smart lockers to flexible football

The Swiss company Equip Sport shows the
power of the Sports Innovation League. Their
smart lockers give athletes access to balls
and equipment via an app. 30 of these sports
stations will be installed in Haarlem in 2026;
hopefully resulting in playgrounds once again
being filled with children and young people.

"We're also in advanced talks with the City of
Utrecht and Sportinnovator to create a lasting
impact in the Netherlands," says Quentin
Geromin, Head of Business Development at
Equip Sport.

Another eye-catcher was FC Urban. Their app
allows users to easily join a football match
without having to commit to joining a team
on a permanent basis. This makes participation
more accessible.

"Our app makes football more flexible and
accessible," explains founder Joep Lamme. "We
want to promote an active lifestyle and give
more people the opportunity to play." The Sports
Innovation League enabled FC Urban to forge
new partnerships and launch inclusive initiatives.

POWERED BY

NEDERLANDSE
LOTERL

Both startups also proved their potential
internationally: during the Champions League
final in Munich, Equip Sport and FC Urban were
named winners of UEFA's Champions Innovate
programme - a testament to the impact of the
Sports Innovation League.

And then there’'s Renewaball, the company
that developed the first biodegradable tennis
balls made from sheep’s wool. These balls
have a significantly lower carbon footprint
than traditional versions and have already
been approved by the International Tennis
Federation (ITF). This is a tangible example
of how innovation can also make sport
more sustainable.

Looking ahead: the 2025-2026 edition

After the success of the first edition, the second
edition of the Sports Innovation League is set
to begin. The five participating startups will be
announced at the end of November 2025 and
will start their intensive programme in January
2026. Their results will be presented during a
final major event in May. This time, the focus
will be on innovations that increase accessibility
and enhance the sports experience.

What's new? Participants will receive more
personalised guidance, including an internal
pitch day and additional one-on-one sessions.
They will also work more closely with sports
partners such as the KNVB, Sportinnovator and
the Johan Cruijff ArenA, while media partners

will provide broader visibility. This will make the
programme more targeted and strengthen the
Sports Innovation League's position within the
sports sector.

New technologies are also playing a greater
role. Artificial intelligence, data analytics and
digital platforms offer opportunities to reach
people faster, motivate them and keep them
engaged longer. Sustainability remains a
cornerstone: sports of the future must be not
only fun but also responsible.

Whereas the first edition focused mainly on
professionalisation and visibility, the bar is now
set higher. The second edition aims to deliver
measurable impact: how many additional
people get moving, how fan engagement
grows and how innovations contribute to
inclusivity and sustainability.

Sports Innovation League as a quality label
In just a short period of time, the Sports
Innovation League has grown into more than
just a programme. It is becoming a quality label:
proof that a start-up is ready for the next step.
For investors and partners, participation signals
professionalism and potential. For the sports
sector, it means faster access to innovative
solutions. In this way, the Sports Innovation
League is helping make Dutch sport more
enjoyable, sustainable and meaningful.

Nederlandse Loterij is continuing its commit-
ment as the biggest supporter of sport. With the
Sports Innovation League, it is giving innovators
the chance to turn passion into impact. The
goal is clear: a sporty, healthy and connected
society. The Sports Innovation League is a
movement that brings sport closer to everyone.

For more information, visit:
https://sportsinnovationleague.nl/

A brief summary
of the Sports
Innovation League

The Sports League s
an initiative by Nederlandse Loterij,
NOC*NSF and Rockstart. The programme
helps startups accelerate and scale
their ideas into impactful innovations.
After a successful first edition with
68 applications, the second Sports
Innovation League is launching in
2025. Five selected startups will receive
intensive guidance to contribute to the
ambitions of the Sports Agenda 2032:
getting more people to participate in
sport, enhancing the sports experience
and making sport future-proof.

Innovation
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EN: Health~Holland reflects on Japan:

Article written by Health~Holland

During the ‘Health-week’ of the World Expo 2025 in Osaka,
a broad Dutch delegation - including representatives from
companies, research institutions, and many other partners
- demonstrated how the Netherlands, as an innovative
Life Sciences & Health (LSH) sector, looks heyond
research, treatments, and (bio)medical innovations aimed
at preventing or curing diseases. During this visit, the
Netherlands emphasized the importance of sports, vitality,
and healthy ageing as crucial pillars for building a healthy

society. After all, health begins with enhancing quality of

life and well-being, both inside and outside hospital walls.




Four themes, one mission Japan to exploring business opportunities or policy development —
The mission focused on four central themes in total: regenerative | there was considerable overlap and synergy within the group. Each
medicine, digital health, sports & vitality, and healthy ageing. theme had its own program elements and meetings, complemented

by joint activities that facilitated valuable knowledge exchange and
Although the participants came from diverse backgrounds and each | new connections. This cross-over created an inspiring added value
pursued their own goals — ranging from scientific collaboration with | that often emerges less readily in missions centered on a single theme.

Solving health challenges together
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Health~Holland stimulates, facilitates, and finances (inter)national
public-private partnerships that aim to achieve both economic and
societal impact. The mission to Japan is a prime example of this.

A key focus of this collaboration was the role of sport as a driver
of preventive care. With a Social Return on Investment in Sport of
€2.76, sport significantly contributes to reducing future pressure on
healthcare systems.

With this insight, the Dutch delegation explored in Japan how inspiring
initiatives such as the GameChanger Project, the Ajinomoto National
Training Center, and Gamba Osaka can contribute to health,
innovation, and digitalization.

Why did a delegation travel to Japan?

Japan is a natural and strategic partner for the Netherlands. The country
is one of the world’s largest economies, boasting leading research
expertise, high-quality infrastructure, and a growing focus on health
and well-being. At the same time, both the Netherlands and Japan face
similar societal challenges: ageing populations, increasing healthcare
demands, and the need for personalized, preventive, and regenerative
solutions. These shared challenges call for smart, innovative solutions,
which is precisely where collaboration between the two countries
proves its strength.

Health~Holland, together with various partners including Orange
Sports Forum, organized the Dutch participation in the 'Health-week’ of
the World Expo 2025 and the accompanying LSH mission. As a driving
force behind innovation in the Dutch Life Sciences & Health sector,
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Thorough preparation proved to be essential. Collaboration with Japan
requires a different approach than in many other countries: relationships
are built step by step, and mutual trust plays a crucial role. This means
investing time, patience, and cultural understanding to establish
sustainable partnerships.

As the coordinating party, we also prepared extensively. We immersed
ourselves in local customs to optimally support the Dutch delegation. For
example, we learned that in Japan it is customary and even important
to present and receive business cards with care and store them in a
dedicated holder during business meetings. Therefore, a stylish business
card holder was an essential and symbolic goodie for all participants
during the mission.

We do not view the mission as a standalone event, but rather as a
springboard for new collaborations and the opening of international
markets for Dutch organizations. The meetings and conversations held in
Japan form a valuable foundation for this.

Whether your innovation focuses on sports or digitalization, it's often the
unexpected combinations with less obvious partners that lead to the
most exciting opportunities. We carry these insights forward as we shape
future events and international missions.

Want to know more about the mission?
Health~Holland created a (Dutch) podcast
episode in which two colleagues share their
experiences. Listen to the podcast via the
QR code.

The mission was coordinated by Health~Holland in collaboration with the
Netherlands Enterprise Agency (RVO), the Ministry of Foreign Affairs, and
the Ministry of Health, Welfare and Sport. The Dutch Embassy in Tokyo,
the Consulate-General in Osaka, and various private partners also made
valuable contributions to the Dutch participation in the ‘Health-week’'and
the accompanying LSH mission.
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www.raihouseofevents.nl

UNLOCK YOUR EVENT AND ENTER AWORLD
OF POSSIBILITIES. RAI HOLDS THE KEY - JUST
MAKE YOURSELF AT HOME.

The power to bring people together, energise and
engage communities - it's all in the house and it has
been our hallmark since 1893.

Let's bring all key stakeholders from your ecosystem
- influential innovators, industry leaders, scientists,
entrepreneurs, universities - to the table. Together,
we have the ability to spark your event and take your
business to the next level, ensuring that everything

is in place to exceed expectations. RAl Amsterdam is
not just any place. It's a home for your event to thrive.

Our house is your home.
Welcome home. Explore the house.

rai

AMSTERDAM




SPIEGELER

INTERNATIONAL ATTORNEYS-AT-LAW & MEDIATORS

At Spiegeler International Attorneys at Law & Mediators, we
support (sports) entrepreneurs with tailored legal and
mediation solutions.

From safequarding intellectual property to navigating
international contracts, we help you stay ahead in a
competitive market.

Let’s build a stronger future for your business, together.

WWWSPIEGELER.COM DAGELIJKSE GROENMARKT 3
CONTACT@SPIEGELER.COM 2513AL THE HAGUE
+31 702170200 NETHERLANDS
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FROM MISSION TO MOVEMENT

How the Disabled Sports
Foundation brings
barrier-free sport closer

You only need to talk to Nike Boor for a moment to sense
that you're not speaking with a mere director, but with
the captain of a movement. As Managing Director of
Fonds Gehandicaptensport (Disabled Sports Foundation),
he radiates commitment, vision, and determination. For
him, sport is far more than an activity, it’s a way of life, a
key to independence, and a source of humanity.

"Fifty years of Disabled Sports Foundation symbolizes
struggle, movement, and progress,"” he says. "We’re not
there yet, but the gratitude for what we’ve achieved
together gives us the energy to keep building every
single day."

&
3
=

Half a century of struggle and progress

The fiftieth anniversary of Disabled Sports Foundation marks not only an
impressive history, but an ongoing evolution. The organization began in
1975 as a pioneer, founded by people who believed that sport is a right,
not a privilege.

"In those early days, we were a passionate soloist," Boor explains. "We
stood at the starting line, full of ideals and fighting spirit, but without
a clear course or team. Our founders were literally on a train when
they decided something had to change. They started with campaigns,
TV programs, and collections to raise awareness and funds."

Today, that picture looks completely different. "We've become a
strategic team player," says Boor. "We now work alongside healthcare,
education, municipalities, and businesses. No longer on the sidelines of
the system, but right in the middle of it. We have perspective, connection,
and endurance.”

The story behind the mission

Boor’s personal motivation becomes clear when he talks about the
encounters that have stayed with him, one of them with a sailor with a
high spinal cord injury. "He told me, ‘When I'm on the water, I'm completely
independent. I'm the captain of my own life! That still moves me," Boor says.
"Because that’s what sport is really about: experiencing freedom, having
control over your own life, and being able to participate fully."

For Boor, that is the heart of his work: enabling people to make their own
choices despite limitations. It's also what drives him to keep developing
structural solutions that go beyond temporary projects or campaigns.



Uniek Sporten (Unique Sports):

more than a platform

One of those structural solutions is Unique
Sports, the digital platform that has become
indispensable within the world of adaptive sport.
Yet outside that circle, it's still relatively unknown.
"That’s a shame," says Boor. "Unique Sports isn't
a campaign; it’s a lasting instrument that helps
people and their surroundings truly get moving."

The platform offers everything needed to play
sports with a disability — from finding suitable
sports clubs to arranging the right equipment.
"It works across the boundaries of healthcare,
education, and municipalities," Boor explains.
"That’s exactly why it can remove barriers in a
structural way. My dream is that Unique Sports
becomes as natural as the local library or health
desk in your neighborhood.”

This ambition shows how Disabled Sports
Foundation looks beyond subsidies or symbolic
actions. It's about system change, making sport
an integral part of society, not a separate domain.

Where the real difference Is made

Boor believes that real change becomes
visible the moment people experience what's
possible. "You see the difference when someone
signs up through Unique Sports and thinks: this
is my sport, this is my equipment, and this is
how [ get there. It starts with that first step over
the threshold, with the feeling: | belong."

That step may seem small, but its impact is
enormous. A club that opens its doors to
athletes with disabilities. A municipality that
helps a child participate in gym class with
adaptive equipment. "Those are the moments
when we see it's working. Change happens
when we think in terms of opportunities rather
than limitations."

Goosebumps on the mountain

One of the most powerful examples of that
spirit, for Boor, is the HandbikeBattle in Austria.
An annual race where rehabilitation patients
cycle 20 kilometres uphill. "What you see there is
pure mental strength. Of course, it’s impressive
when someone reaches the top in just over an
hour, but the person who moves me most is the
last participant, the one who takes seven hours,
with aching arms, but finishes with a smile. That
moment symbolizes everything we stand for. It's
not about being the fastest; it'’s about being part
ofitatall”

For Boor, that's what sets sport apart from so
many other societal domains: its ability to make
people mentally stronger. "Sport doesn't just
move bodies, it moves lives."

From ideals to impact

Under Boor's leadership, Disabled Sports
Foundation has evolved into an organization
that is as idealistic as it is strategic. "It's taught
me to be both goal-oriented and people-
oriented," he says. "Of course, strategy, budgets,
and partnerships are important. But the
ultimate goal remains: that by 2030, sport for
people with disabilities will be as natural as
education or healthcare."

He doesn't see his role as that of a manager,
but as part of a larger movement. "We're
building something that will eventually make
us unnecessary," he says. "My dream is that
people will one day simply play sports in their
own neighborhood, with the right support,
without even knowing that a fund once made
that possible."

The power of collaboration

That vision can only be realized through
collaboration. Boor emphasizes that inclusive
sport only works when healthcare, education,
municipalities, and businesses join forces.
"The strength of Unique Sports lies precisely
in its ability to connect those worlds," he says.
"A healthcare provider can point someone
to sports opportunities, a community sports
coach can guide them, and the municipality can
ensure accessibility. Only together can we truly
get the movement going."

Collaboration also takes courage. "We need to
move away from silos and short-term thinking.
It'’s not about isolated projects, but about
creating a sustainable ecosystem where sport is
accessible to everyone."

A moment for pride

Still, Boor believes the Netherlands doesn't
show enough pride in what has already been
achieved. "We tend to focus on what’s still
missing. But when you see how far we've come
in fifty years — from collection boxes to a digital
ecosystem — we should allow ourselves to feel
proud. That pride isn't an endpoint; it’s fuel to
keep going."

E Helland Sports & Industry @ @ @



Dreaming of tomorrow

When asked what he dreams of, Boor pauses.
Then he says, "I dream of a Netherlands where
sport for people with disabilities is no longer
a separate world. Where sports facilities are
naturally accessible, and where people with and
without disabilities play together or choose their
own environment out of freedom, not necessity."

He refers to figures from the Sport Participation
Index of NOC*NSF: about 60% of Dutch people
play sports, but among people with disabilities
that number is only 37%. "My goal is to make
those percentages equal. Not because everyone
must play sports, but because everyone can."

A vision for the future

When asked what his dream project would be
if money were no object, Boor doesn't hesitate.
"I'd invest in a mobility platform within Unique
Sports," he says enthusiastically. "A place where
you can simply enter: | want to play wheelchair
tennis in Utrecht on Thursday at 7 p.m., and
immediately see what transport options are
available. No bureaucracy, just control in the
hands of the athlete."

For him, that's the next step in removing barriers:
practical, scalable solutions that literally get
people moving. "That’s the power of innovation,
using technology to enhance humanity."

A movement that keeps moving

Fifty years of Disabled Sports Foundation isn't
just a rich history, it's a future full of ambition.
Boor doesn't see that future as a straight
line, but as a continuous movement. "We've
become agile" he says. "We know that the start
and finish line are different for everyone. That
understanding makes us stronger."

And perhaps that's the essence of his leadership:
the ability to keep moving, even when the
route changes. "If I've learned anything," he
concludes, "it’s that every step counts. Whether
you're leading the pack or the last to reach the
summit, as long as you’re moving, you belong."




DUTCH WHEELS

Chicago

Dutch Wheels is the global leader in Ferris Wheels. Dutch Wheels stands for safety, quality, durability and service. With
many wheels around the globe (Hong Kong, Dubai, Chicago, Montreal, Kansas City, Panama City Beach, Cancun, etc)
Dutch Wheels has proven itself as a reliable supplier and partner for your project.

Ferris wheels are a great addition to any destination: city centre, stadium, resort or sport centre.
Driving traffic while generating revenues and being self sustaining.

Jeroen Holman

+31(0) 615 338 657
jeroen.holman@dutchwheels.com

Edisonlaan 37- 6003 DB Weert
The Netherlands
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THE
RANGE
CONNECTION

Global sporting events grip the world. We cheer, we rise, we feel the
moment. For brands, these are once-in-a-lifetime opportunities.

In 2026, North America hosts the FIFA World Cup. In 2028, Los Angeles welcomes the
Olympic and Paralympic Games.

To score, European companies, brands and institutions, need a world-class
partner—strategic, experienced, and 100% dedicated. With offices in LA and
Amsterdam, The Orange Connection delivers Olympic-level quality, C-suite expertise,
and laser focus on these events.

In The Orange Connection, renowned event agencies Kingcanary and The Very Creative
Firm extend their long-time friendship and combine strengths. They boost their talent
and experience in live communication with the expertise of Marc Pos and Mark
Bogaerts.

From brand strategy to bold campaigns, creative concepts to flawless production, we
have the network, knowledge, and access others lack. The Orange Connection turns
global stages into brand victories.

Productions: Olympic Games, UEFA Champions Opdrachtgevers: Nike, Heineken, United MNations,
League finals, European Championships and Air France KLM, Louis Vuitton, NBC, BMW, NASA,
World Cups in football, rugby, the London Harvard, Kinadom of the Metherlands, US
Marathon, the Tour de France, Eurovision Song Government, War Child, Estée Lauder.

Contest 2021, hundreds of corporate events,

stadium concerts, small concerts, and

countless parties.

For more infromation: martin@theorangeconnection.org
Martin van der Werff +1 310-498 2661

Founding Partner theorangeconnection.org

The Orange Connection @theorangeconnection
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WORLD PRESS PHOTO CATEGORY SPORTS
WINNER AND SPORTS PHOTOGRAPHER

KLAAS JAN VAN DER WELJ

Interview with Klaas Jan van der Weij:

Klaas Jan van der Weij is one of the most influential sports photographers

in the Netherlands. Born in Emmen in 1952, he grew up in a setting where
sport and pragmatism met: the game matters, but the difference lies in the
details. That outlook defines his photography. He didn’t start behind the lens
but trained first as a physiotherapist. That hody-focused perspective shaped
his visual language—he reads rhythm, muscle tension, balance, and release like
someone who understands anatomy from the inside out.

A The Netherlands, Amsterdam, 11-02-2025
Black White Portret Klaas Jan van der Weij.
Photo: Tamar Huijbregts

Van der Weij's passion for photography emerged in his twenties. While
studying, he picked up a camera and discovered he could capture
what fascinated him in people: posture, timing, the microsecond
when intention becomes visible. In the late 1980s he shifted toward
photojournalism. By the 1990s sport became his natural territory—
not because it was easy, but because it exposes human emotion in its
purest form. Joy, despair, doubt, overconfidence, euphoria—often
within seconds.

For Van der Weij, great sports photography lives at the intersection of
choreography and unpredictability. Sport is structured to the millimeter,
but the outcome is never scripted. This forces the photographer to
anticipate, plan, and let go at the same time. He positions himself in
unexpected places—high above the finish line, just after a corner, at an
odd distance—to let composition work before the decisive moment
arrives. His physiotherapy background helps him read patterns of
movement and sense where the breaking point will come. The result is
imagery that goes beyond spectacle to reveal sport as form and narrative.

Roubaix, Frankrijk, 12 april 1992 »
The American Greg LeMond, multiple Tour de France winner,
is completely exhausted after the race, having controlled the peloton
to help his teammate Duclo-Lasalle to victory.
Photo: Klaas Jan van der Weij




His breakthrough came in 1992, when he won a
World Press Photo award in the Sports category
with a cycling image that captured the brutal
beauty of the sport. It wasn't a lucky shot but
the result of years of patience, positioning, and
vision. From there he built an extensive body of
work—cycling, athletics, and other disciplines
as windows into human behavior. He became

'V The Netherlands, Amsterdam, 1988.

< Frankrijk, Andorra Arcalis, 10-07-2016 Wielrennen, Tour de France, 9e etappe. Van Vielha Val D'Aran naar Andorra Arcalis.
Tom Dumoulin tijdens de beklimming van de Andorra Arcalis in de stromende regen en de dikke hagelstenen.

Foto: Klaas Jan van der Weij

-

A ST Austria, Kitzsteinhorn, 15-10-2021 Adriana Jelinkova, the Dutch athlete with the Czech name, during a slalom
training session on the Kitzsteinhorn in Austria. Jelinkova is the first and so far the only Dutch athlete selected for the
2022 Beijing Winter Olympics. / Photo: Klaas Jan van der Weij.

a fixture at major events, working for national
newspapers and covering more Olympic Games
than many athletes compete in.

His  photographs have become iconic:
pelotons carving through landscapes like living
organisms, runners reduced to graphic lines, a
single calm face amid chaos. His compositions

Inauguration of the Dutch National Team, European Champions

Foto: Klaas Jan van der Weij.

are clear, his vantage points surprising, and
his frames are often charged with quiet
tension—the moment before the explosion,
when anything seems possible. His work has
also transcended sports pages, appearing in
exhibitions, books, and lectures that underline
its artistic quality.
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Stylistically, Van der Weij is less interested in
spectacle than in structure. He uses framing,
shadow, repetition, and emptiness to guide the
eye. Sometimes the athlete is just an accent in
a larger pattern; sometimes one detail—a hand,
a shoe, a glance—carries the whole image. This
approach makes his work timeless. It reads as
sport but also as studies of form and timing,
standing out in an era when thousands of
images are made every second.

A 28.09.00 Olympic Games Sydney, Australia —
Tennis The "GOLDEN WILLIAMS SISTERS" (USA)
Serena & Venus Williams during the doubles final
against the Dutch players Kristie Boogert and
Miriam Oremans, whom they defeated with ease.
Photo : Klaas Jan van der Weij

The Netherlands, Amsterdam, 16-10-2016 P>
The two leaders, Sammy Kitwara from Kenya (right)
and pacemaker Edwin Kiptoo from Kenya, running
along the Amstel River back toward the city.
Photo : Klaas Jan van der Weij

A France, Paris, 03-08-2024. Olympic Games 2024. Athletics, 4 x 400 meters, Mixed Relay Final.
The Netherlands wins gold unexpectedly ahead of the USA after a phenomenal comeback by Femke Bol,
who is embraced by Lieke Klaver (bottom left). Team: Eugene Omalla, Femke Bol, Lieke Klaver, and Isaya Klein Ikkink.

Photo: Klaas Jan van der Weij

Looking ahead, Van der Weij aims to keep
photographing, but more selectively. He wants
to step away from routine sideline work and
initiate more personal projects that force him to
look differently. His ongoing fascination is body
language: how small variations in gesture carry
big shifts in meaning. He also embraces analog
medium-format photography to slow down,
sharpen intent, and reconnect with the craft in
a digital world built on speed.

This is not nostalgia but method. By slowing
the process, he refines every decision: What
image am | making? Where do | stand? What
belongs inside the frame? His future is about
depth, not volume. Precision, not speed. At the
same time, he continues to share knowledge
through lectures and conversations, convinced
that photography grows stronger when
photographers think more consciously about
position, timing, and story.

www.fieldofplay.online
Instagram: @klaasjan.photography




Creating water awareness
through sports

Have you ever asked yourself; What if we
look at the Sustainable Development Goals
through the eyes of a professional athlete?

If you think about it, the Sustainable
Development Goals of 2030 are not much
different from performing at the Olympic
Games. In that year we need to be ready! So
should we wait until other organizations start
taking action? Or are we ready to take action
and ensure that we are the first, best and
fastest one to achieve the goals and leave the
world a little better than when we found it?

Wavemakers United has built a network of
talents from the water, sports, agriculture, and
energy sectors dedicated to work together

to create a world of clean, safe and sufficient
water for everyone. Through innovations,
educational programs, campaigns and
connecting sport with science we are making
serious issues engaging.

Join us and support this young talent and their
incredibly beautiful mission for water!

www.wavemakersunited.com
community@wavemakersunited.com

“TINY DROPS OF KNOWLEDGE
CREATE A WAVE OF IMPACT"
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( CREATIVE TECHNOLOGY

Your sport.
Our technology.
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Ct-g ro u pCO m/n | We unite great ideas, positive collaboration, innovation,

and technical skill to achieve anything.

gl

.

ASIA PACIFIC
EUROPE

MIDDLE EAST
NORTH AMERICA




Helland Sports & Industry @ @ @

OVERVIEW OSF EVENTS IN 2025
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OVERVIEW OSF EVENTS IN 2025
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Sports & Esports Specialisation

With its specialisation in Sports & Esports, Breda University of
Applied Sciences is the education partner in the field of fan experiences!

Are you our new client?

Interested in being a client for one of our student projects and/or offering work placements
for our students? Please contact our Business Desk: businessdesk@buas.nl

CREATING MEANINGFUL EXPERIENCES

WY Breda
v University

OF APPLIED SCIENCES

www.BUas.nl
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Sustainable shock
pad solutions

For a safer, greener future

For over 35 years, Schmitz Foam has set the standard in shock pad
technology for sports and play. With ProPlay and ProField, we deliver
unmatched durability, safety, and sustainability - engineered

for performance and backed by a 25-year warranty. And at the end
of their use, they can be returned for recycling - ensuring a truly
circular solution.

schmitzfoamproducts.com / S C H M I T Z



Join our programs on:
‘Unlocking business opportunities in the U.S/

european american
chamber of commerce
.. natherands A seminar series with Dutch 8 American experts on doing business in the world's largest
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The European American Chamber of Commerce (EACC) is a private independent business network of around 900
organizations with chapters in Amsterdam, Cincinnati, Dallas, Florida, Lyon, New York, Paris and the Carolinas.

We offer our members transatlantic business opportunities, access to resources, support in their business
development, and participation in delegations from and to the United States.

Check us out at www.eaccnl.eu, LinkedIn or on
YouTube, and sign up for our newsletter.

You will find various topical programs and
information relevant for doing business between
Europe and the United States.

As 2026 celebrates the 250th anniversary of the United States, EACC Netherlands will work closely with the U.S.
Embassy on programs for Dutch companies looking to expand to America. We highlight two below:

On Tuesday, February 10, 2026, the U.S. Embassy will host ‘Building Bridges to the USA’ at the High Tech Campus in
Eindhoven. This includes informative sessions on U.S. expansion, U.S. government policy updates, and a networking
reception with 15+ U.S. States. Visit the EACC Netherlands’ events calendar for more information.

b SELECT USA

INVESTMENT SUMMIT

Washington, DC | May 3 - 6, 2026

From May 3-6, 2026, the U.S. Embassy will lead a delegation to the 2026 SelectUSA Investment Summit in
Washington, DC. The Summit is designed to assist foreign companies looking to expand to the United States. It
includes participation from all 50 States, multiple U.S. Government agencies, White House staff, and many more.
Registration & information: www.selectusasummit.us

EACC Netherlands - Where Europeans & Americans Connect to do Business

If you want to learn more: marcel.schulze@eaccnl.eu
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When the Olympic and Paralympic Games take place in Brishane
in 2032, it will be far more than a celebration of sport. For
Queensland, it marks the start of an ambitious transformation,
an opportunity to reshape cities, drive sustainability, and leave a
legacy that will last for generations. Under the guiding principle
"Making our region hetter, sooner, together through sport,"
Australia is using the Games as a catalyst for climate-positive
urban development. And the Netherlands is playing a pivotal role
in that journey.

A consortium of ten Dutch organizations, coordinated by Orange Sports Forum
(OSF), has joined forces in the approach Sustainable Smart Communities — Roadmap
Brisbane2032 and beyond. The cluster brings together Dutch expertise in sport,
sustainability, infrastructure, technology and urban vitality, with a clear goal: to
build long-term partnerships and position the Netherlands as a key innovation
partner towards sustainable and smart communities.

Sport as a Driver of Sustainable Transformation

Over the next decade, Australia will invest more than AUD
180 billion in infrastructure, transport and urban renewal. The
Brisbane 2032 Games are the springboard for a much broader
national agenda, one focused on carbon reduction, circular
economy principles, inclusivity and healthier communities.
Queensland’s ambition is to host the first climate-positive
Olympic Games in history, creating a tangible legacy that
endures well beyond 2042.

That vision aligns perfectly with Dutch expertise. With a strong
international reputation in circular urban design, mobility
innovation, sustainable infrastructure and sport technology,
the Netherlands is uniquely positioned to help deliver on
Australia’s aspirations.

The Olympics in Brisbane are not just a sporting event, they
are a vehicle for social and environmental change. The Dutch
approach, where sport, sustainability and innovation go hand
in hand, resonates strongly here. We speak the same language
as Brisbane.
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The Power of Collective Innovation

The consortium of Dutch companies is
closely working together with the Dutch
government and is supported by embassies
and consulates worldwide. Its mission: to
strengthen the international position  of
Dutch sports ecosystem through strategic,
long-term collaboration.

The Australian cluster unites expertise from
sustainable mobility to digitalization and sport
facilities. Together, they form a multidisciplinary
cluster offering smart, scalable solutions for the
creation of Sustainable Smart Communities,
urban environments where sport, sustainability,
and innovation converge to enhance quality
of life. The consortium is using the Olympic
momentum as a catalyst to create synergies
and partnerships in this field.

The Australian Context:

Policy Meets Opportunity

The initiative perfectly complements a range
of Queensland and federal strategies, including
the 2032 Delivery Plan, the Elevate 2042 Legacy
Strategy, and the Queensland-Europe & UK
Trade and Investment Strategy 2025-2028.
Each of these frameworks places sustainability,
innovation and international cooperation at the
centre of Australia’s growth agenda.

According to KPMG's Economic Analysis of the
Brisbane 2032 Games, the event is expected to
generate up to AUD 8.1 billion in economic and
social benefits for Queensland and create over
120,000 full-time equivalent jobs nationwide.
Beyond the numbers, the Games are designed
to fast-track urban resilience, green mobility
and climate-positive infrastructure, precisely
the areas where Dutch expertise can make the
greatest impact.

As Brisbane’s Lord Mayor Adrian Schrinner put
it: "This is a plan that builds much more than
what’s needed for a few weeks of competition.
This is a plan that builds for Queensland’s future."

From Vision to Action:

What the Dutch Roadmap2032 Delivers

The Sustainable Smart Communities cluster
will deploy a range of initiatives over the
coming years:

- Trade missions and networking events.

+ Demonstration projects

+ Matchmaking and knowledge exchange
+ Joint branding and communication

A key milestone will be the establishment of a
physical presence in Brisbane serving as a bridge
between Dutch innovators and Australian
partners, like an Orange Sports Hub Brisbane.
Local presence is crucial in Australia, the Hub
can give the consortium, and broader Dutch
network, visibility and continuity, turning short-
term opportunities into long-term relationships.

E Helland Sports & Industry @ @ @



Beyond Brishane: A Nationwide Opportunity
While Brisbane is the focal point of the
2032 Games, opportunities
beyond Queensland. Major cities like Sydney,
Melbourne and Adelaide are also investing
heavily in sustainability, digital transformation
and community sports.

extend  well

These markets are ripe for collaboration in areas
such as data-driven sport technology, green
infrastructure, inclusive design and circular
economy innovation. The Olympics serve as a
national showcase, but the broader goal is to
embed Dutch expertise in Australia’s long-term
urban development agenda.

Shared Values, Shared Vision

The Netherlands and Australia are natural
partners. Both nations share a commitment to
democracy, open trade and innovation-driven
growth. In an increasingly complex global
landscape, that shared value base forms a strong
foundation for collaboration.

Queensland’s  government has identified
Europe as a strategic innovation partner. The
Queensland-Europe  Trade Strategy — explicitly
highlights partnerships with "trusted, high-value
economies" as a key driver of sustainable growth
and global competitiveness.

For Orange Sports Forum, this initiative fits
seamlessly into its broader Strategy 2034, which
aims to strengthen the global presence of the
Dutch sport and vitality ecosystem.

Over the past 15 years, OSF has evolved into a key
platform representing over 300 Dutch companies
and institutions across the international sports
industry. Acting as a connector between public,
private and knowledge sectors, OSF facilitates
trade missions, knowledge exchange, and cross-
border collaboration in sport innovation.

Each euro invested in international projects led
by OSF has generated up to ten times its value
in economic return, underscoring the tangible
impact of its network approach.

Looking Ahead:

Brishane as a Global Lahoratory

The Sustainable Smart Communities cluster
views Brisbane 2032 not as the destination, but
as the beginning of a long-term collaboration
between Dutch and Australian partners.

Through pilot projects and applied innovation,
the consortium aims to demonstrate how
sport can act as a catalyst for sustainable cities,
offering solutions that are not only relevant for
Brisbane, but also for future Olympic hosts and
growing urban regions worldwide.

Sport is a driver for positive change, not just for
medals, but for livable cities, healthy people and
a resilient economy. That's the true legacy of
Brisbane 2032 and the Netherlands loves to join
forces towards this major event.

E Helland Sports & Industry @ @ @



TEAMNL HOUSE IN MILAN 2026

In February 2026, Papendal will open the doors to the TeamNL House during the Olympic Games in Milan, on behalf of
NOC*NSF. Right in the vibrant heart of the Games, we're creating a home for everyone who supports TeamNL. It's where
fans, family, friends, and partners of Dutch athletes come together to cheer for their heroes, share emotions, and
celebrate victories.

At the Rabobank Olympic Club restaurant, Papendal also serves the tastiest dishes in Milan — prepared with the finest
local, sustainable and vegetarian ingredients.

Jochem Schellens: “The fact that Papendal will be the home base for TeamNL in Milan makes us incredibly proud.
Together with all involved, we look forward to creating many unforgettable moments.”

Papendal is the largest Olympic Training Center in the Netherlands, but it's also the
perfect location for your business meetings. In our green and inspiring
surroundings, you can combine meetings, conferences or events with sporty clinics,
team-building activities, and delicious, honest food.

Whether you're organizing a large-scale conference, planning a staff event or
setting up a team sports day: at Papendal, we get people moving — both literally

and figuratively. This is where sports and business come together, resulting in
energetic, impactful gatherings in the heart of nature.

Hotel Papendal | Papendallaan 3 | 6816 VD Arnhem | hotel@papendal.nl | +31 (0)26 483 79 11 | Papendal.com



SHAPING THE STADIUMS
OF TOMORROW TODAY

As the first truely multifunctional stadium in Europe,
Johan Cruijff ArenA, formerly known as Amsterdam
ArenA, has been an inspiration to many. Unforget-
table AFC Ajax and Dutch national teammatches,
fabulous concerts and a well developed ArenA area
all contributed to the profitability of the stadium.

Over the years we have succesfully advised on FIFA
World Cup stadiums in Brazil and Qatar and UEFA

T/ +31 20311 1333 E/innovation@johancruijffarena.nl W/ johancruijffarena.nl

Euro stadiums in Poland and Ukraine to name a few.
Today we are shaping the future of stadiums by
using our venue as a fieldlab for new fan experience,
mobility, safety & security, sustainability and facility
management services.

Secure your sustainable future and profit from our
experience? Use our stadium hospitality for your
inspiring event? Contact us!

JOHAN CRUYFF

ARENA




